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Overview 
Hispanic registered voters support Democrat 
Barack Obama for president over Republican 
John McCain by 66% to 23%, according to a 
nationwide survey of 2,015 Latinos conducted 
by the Pew Hispanic Center, a project of the 
Pew Research Center, from June 9 through July 
13, 2008. 

The presumptive Democratic nominee’s strong 
showing in this survey represents a sharp 
reversal in his fortunes from the primaries, 
when Obama lost the Latino vote to Hillary 
Clinton by a nearly two-to-one ratio, giving rise 
to speculation in some quarters that Hispanics 
were disinclined to vote for a black candidate. 

But in this new survey, three times as many 
respondents said being black would help 
Obama (32%) with Latino voters than said it 
would hurt him (11%); the majority (53%) said 
his race would make no difference to Latino 
voters. 

Obama is rated favorably by 76% of Latino 
registered voters, making him much more 
popular among that voting group than McCain 
(44% favorable) and President Bush (27% 
favorable). Hillary Clinton’s ratings among 
Latino registered voters are 73% favorable and 
24% unfavorable; Obama’s are 76% favorable 
and 17% unfavorable. 

Also, more than three-quarters (77%) of Latinos who reported that they voted for 
Clinton in the primaries now say they are inclined to vote for Obama in the fall 
election, while just 8% say they are inclined to vote for McCain. That means that 
Obama is doing better among Hispanics who supported Clinton than he is among 
non-Hispanic white Clinton supporters, 70% of whom now say they have 
transferred their allegiance to Obama while 18% say they plan to vote for 
McCain, according to a recent survey by the Pew Research Center for the People 
and the Press. 
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Latino registered voters rank education, the 
cost of living, jobs and health care as the most 
important issues in the fall campaign, with 
crime lagging a bit behind those four and the 
war in Iraq and immigration still farther 
behind. On each of these seven issues, Obama 
is strongly favored over McCain—by lopsided 
ratios ranging from about three-to-one on 
education, jobs, health care, the cost of living 
and immigration, to about two-to-one on Iraq 
and crime. 

In addition to their strong support for Obama, 
Latino voters have moved sharply into the 
Democratic camp in the past two years, 
reversing a pro-GOP tide that had been evident 
among Latinos earlier in the decade. Some 65% of Latino registered voters now 
say they identify with or lean toward the Democratic Party, compared with just 
26% who identify with or lean toward the GOP. This 39 percentage point 
Democratic Party identification edge is larger than it has been at any time this 
decade; as recently as 2006, the 
partisan gap was just 21 
percentage points. 

The movement to the Democrats 
appears driven in part by an 
overall dissatisfaction with the 
state of the country—70% of 
Latino registered voters say the 
country is going in the wrong 
direction—and also with a 
growing view among Latino 
voters that the Democratic Party is 
better attuned to the concerns of 
their community. More than half 
of Latino registered voters (55%) 
say this, while just 6% say the 
Republican Party is more 
concerned about Latinos. 

Also, some 78% of Latino registered voters say they are following the election 
very closely or somewhat closely this year, up from the 72% who said the same 
thing at this stage of the 2004 campaign. These poll findings, coming on the heels 
of a spirited Obama-Clinton nomination fight that led to rises in the Latino share 
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of the vote in many Democratic primaries, suggest that the Hispanic community is 
politically energized heading into the fall election campaign. 

Hispanics are one of the most sought-after voting groups in the 2008 election—
not so much because of their absolute numerical strength (they comprise about 
15% of the total U.S. population but only 9% of the eligible electorate), but 
because of their strategic placement on the Electoral College map. At least four 
states where Hispanics are heavily concentrated—Florida, Colorado, New Mexico 
and Nevada—are expected to be battlegrounds in the presidential campaign. 

Beyond this particular election, one of the key long-term political goals of the 
Bush administration during the past eight years has been to make the Republican 
Party competitive among Hispanics—a group that is already the nation’s largest 
minority and that, by 2050, will comprise 29% of the nation’s population, 
according to projections by the Pew Hispanic Center.  

In 2004, Bush captured 40% of the Latino vote,1 a record for a GOP presidential 
candidate and roughly double the 21% that Republican presidential nominee 
Robert Dole had received in 1996. But in the 2006 congressional campaign, GOP 
candidates received only 30% of the Latino vote. In short, Latinos are a fast-
growing community that is strategically situated in presidential elections and that 
has a recent history of moving its support across party lines. 

This report is based on a bilingual telephone survey of a nationally representative 
sample of 2,015 Hispanics ages 18 and older, 892 of whom report being 
registered to vote. Interviews were conducted from June 9 through July 13, 2008. 
The margin of error for the full sample is plus or minus 2.8 percentage points at 
the 95% confidence level; for registered voters, the margin of error is plus or 
minus 4.4 percentage points. For a full description of the survey methodology, see 
Appendix 1. 

Key Findings in this Report: 

• Among Hispanic registered voters, 66% would vote for, or lean toward 
voting for, Barack Obama; 23% would vote for, or lean toward, John 
McCain. 

• More than three-quarters (76%) of Hispanic registered voters have a 
favorable opinion of Obama, and 73% have a favorable opinion of Hillary 
Rodham Clinton. In contrast, 44% of Hispanics have a favorable opinion 
of McCain and 27% have a favorable opinion of George W. Bush. 

                                                      
1 There is continuing uncertainty over whether President Bush received 40% of the Hispanic vote in 2004, as indicated by 

exit polls in the 50 states and the District of Columbia conducted on Election Day, or 44%, as indicated by the 
nationwide National Election Pool exit poll. Suro, Fry and Passel (2005) spell out the reasons for the differing estimates.   
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• More than three-in-four Hispanics who voted for Clinton in a Democratic 
primary or caucus this year say they would vote for Obama or lean toward 
voting for him, while 8% of Clinton voters say they would vote for 
McCain or lean toward voting for him. 

• Latino registered voters are almost three times as likely to say that being 
black will help Obama (32%) with Hispanic voters than hurt him (11%); 
the majority (53%) say his race will make no difference. 

• More Latino registered voters say that being white will hurt McCain 
(24%) than say it will help him (12%); the majority (58%) say his race 
will make no difference.  

• Family and pocketbook issues, such as education (93%), the cost of living 
(92%), jobs (91%) and health care (90%), are most important to Hispanic 
registered voters. Fewer Hispanics say that crime (82%), the war in Iraq 
(75%) or immigration (75%) is an extremely important or very important 
issue to them personally. 

• By a ratio of more than three-to-one, Hispanic registered voters believe 
that Obama would do a better job than McCain in dealing with education 
(66% versus 18%), jobs (65% versus 19%), the cost of living (64% versus 
19%), health care (64% versus 19%) and immigration (59% versus 19%). 
They also believe, by a ratio of about two-to-one, that Obama would do a 
better job than McCain on crime (50% versus 26%) and the war in Iraq 
(58% versus 27%). 

• Among Latino registered voters, 55% believe Obama is better for 
Hispanics, 11% believe McCain is better and 29% say there is no 
difference between the candidates. 

• Half of all Latino voters (50%) believe Obama is better for immigrants, 
12% believe McCain is better and 32% say there is no difference between 
the candidates. 

• More than two-thirds (70%) of Latino registered voters are dissatisfied 
with the country’s direction. In contrast, 27% of Latino voters are satisfied 
with how things are going in the country. 

• Nearly four-in-ten (38%) Hispanic voters say that Latinos’ situation in the 
country has gotten worse in the past year, compared with just 18% who 
say it has improved.  

• More than half of Latino voters (55%) say that the Democratic Party is 
better for Latinos while just 6% say the Republican Party is better for 
Latinos. 
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• Hispanic voters increasingly identify with the Democratic Party. Among 
Latino registered voters who identify with either political party or who say 
they lean toward a party, Democrats now hold a 39 percentage point 
advantage—larger than at any time in the past decade—with 65% of 
registered voters identifying as or leaning toward the Democrats, and 26% 
identifying as or leaning toward the Republicans. 

• Latino voters are following the presidential campaign more closely than in 
2004. This year, 78% of Hispanic registered voters say they are following 
the presidential race very closely or somewhat closely, compared with 
72% who said that at a similar time in the 2004 race. 

• About one-in-seven Latino voters (15%) say they contributed money to a 
candidate running for public office in the past year. Half of those who 
contributed money to a candidate say they did so using the Internet.  

• Among Hispanic registered voters, more than half (56%) say that they 
voted in a presidential primary or caucus this year. Almost three-quarters 
(72%) say they voted in a Democratic contest, and 21% say they did so in 
a Republican contest. 
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About this Report 

The 2008 National Survey of Latinos focuses on Hispanic registered voters’ 
views on the presidential candidates, the presidential campaign and Hispanic 
political participation. The survey was conducted from June 9 through July 13, 
2008 among a randomly selected, nationally representative sample of 2,015 
Hispanic adults, 892 of whom report that they are U.S. citizens and registered to 
vote. The survey was conducted in both English and Spanish. The margin of error 
for the full sample is plus or minus 2.8 percentage points; for registered voters, 
4.4 percentage points. 

A Note on Terminology 

The terms “Latino” and “Hispanic” are used interchangeably in this report, as are 
the terms “foreign born” and “immigrant.” 

The terms “whites,” “blacks” and “Asians” are used to refer to the non-Hispanic 
components of their population.  
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of expertise include labor economics, civic engagement, voting behavior and the 
economics of education. He received his Ph.D. in economics from Princeton 
University. 

Susan Minushkin is Deputy Director of the Pew Hispanic Center. Prior to 
joining the Center, she was a professor of international studies at the Centro de 
Investigaciones y Docencia Economicas in Mexico City and director of the first 
ongoing public and elite survey in Mexico on foreign policy and Mexican 
attitudes toward international issues. Her research expertise includes Mexican 
public opinion and foreign policy, Latin American politics and economic 
globalization in developing countries. She has a Ph.D. in political science from 
Columbia University. 
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Hispanic Voter Participation Trends2 
Because Latinos are more likely than 
other Americans to either be under 
age 18, or non-citizens, or both, their 
share of the eligible electorate (8.9% 
in 2007) lags behind their share of the 
total U.S. population (15.5% in 
2007). In addition, the turnout rate of 
Hispanic eligible voters in U.S. 
general elections has historically been 
lower than the turnout rates of black 
and white eligible voters. Since 1974, 
in presidential and midterm elections, 
the Latino eligible voter turnout rate 
has lagged behind white eligible 
voters by 13 to 20 percentage points. 
In 2004, the last presidential election 
year, 47% of Latino eligible voters 
reported having voted. In contrast, 
60% of black eligible voters and 67% 
of white eligible voters reported 
voting in the 2004 presidential 
election. In 2000, a presidential 
election year without a presidential 
incumbent, the voter turnout rate 
among Latino eligible voters was 
45%. Among white eligible voters, it 
was 62%, and among black eligible 
voters, it was 57%. 

                                                      
2  These results are based on tabulations from the Census Bureau’s Current Population Survey from November 2004. All 

voter turnout rates are for U.S. citizens ages 18 or older. Note that voter turnout rates are based on self-reports of voting 
activity. 
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Similarly, voter registration trends 
among Latinos have lagged behind 
those of non-Latinos. In 2004, 58% of 
Latinos who were U.S. citizens 
reported that they were registered to 
vote, compared with a voter 
registration rate of 75% for whites 
and 69% for blacks. In 2006, a 
midterm election year, 54% of 
Latinos were registered to vote, 
compared to 71% for whites and 61% 
for blacks.  
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Participation in this Year’s Election Cycle 

Latino participation appears to be on track to be higher 
this year than in 2004. While no overall national voter 
turnout rate estimates are available for the primaries, 
findings from state exit polls taken during the 
Democratic primaries show that Latino voters’ share of 
the vote increased in many states, with especially large 
increases in participation in California and Texas 
(Minushkin and Lopez, 2008). In addition, this new 
Pew Hispanic Center survey finds that 56% of Latino 
registered voters say they voted in the primaries this 
year, with 16% of registered voters reporting that they 
had voted for the first time. 

Two-thirds of Hispanic registered voters are native born 
(67%), and 33% are immigrants who are naturalized 
U.S. citizens. Younger Latinos ages 18 to 29 comprise 
25% of all Hispanic registered voters, while older 
Hispanics ages 55 and older are 24% of all Hispanic 
registered voters. More than one-third (36%) of all 
Latino registered voters have household income of less 
than $30,000, and 28% have an income of $50,000 or 
more. Almost half (46%) have attended at least some 
college, but 24% do not have a high school diploma. 

Latinos have participated in this election in ways other 
than voting in the primaries. Among registered voters, 
15% say they have contributed money to a candidate 
running for office, half of them doing so via the 
Internet; 15% report having attended a political or 
campaign-related meeting; and 46% have used the 
Internet to find information about candidates.  

Also, 78% of Latino registered voters say they are 
following the election very closely or somewhat 
closely, up from 60% in October 2007 and 72% in July 
2004.  

Latino registered voters are as likely as other registered 
voters to say that they intend to vote in the November 
presidential election. Among Latino registered voters, 
94% say that they plan to vote in this year’s presidential 
election, compared with 95% of all registered voters 
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who said the same thing in a recent survey by the Pew Research Center for the 
People and the Press 2008. 

Latino Presidential Vote, 1992-2004  

Over the past four 
presidential election cycles, 
Latino support for 
Democratic presidential 
candidates has ranged from 
53% in 2004 to 72% in 
1996. Support for 
Republican presidential 
candidates has ranged from 
21% in 1996 to 40% in 
2004.3 

  

 

 

 

 

2008 Candidate Preference and Demographics 
Support for Obama is strong across all demographic groups of Hispanic registered 
voters, with few significant differences by gender, age, education, income or 
immigrant status.  

Religion is the only major demographic category in which there are significantly 
different levels of support among Hispanics. Among Latino registered voters who 
identify with a religion, McCain’s support is greater with those who are not 
Catholic than with Hispanic registered voters who are Catholic—33% versus 
17%. Obama’s support is greater with Hispanic registered voters who are Catholic 
than with those who are not Catholic—71% versus 59%. 

                                                      
3 There is continuing uncertainty over whether President Bush received 40% of the Hispanic vote in 2004, as indicated by 

exit polls in the 50 states and the District of Columbia conducted on Election Day, or 44%, as indicated by the 
nationwide National Election Pool exit poll. Suro, Fry and Passel (2005) spell out the reasons for the differing estimates.  
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Latino Catholics are 56% of all Hispanic 
registered voters. Latino registered voters who 
identify with a religion, but who are not 
Catholic, make up 33% of all Latino registered 
voters. Native-born U.S. citizens (65%) and 
naturalized citizens (68%) show similar levels 
of support for Obama.  

Across national origin groups, some differences 
in support for Obama over McCain may be 
observed. However, none of these differences in 
support for Obama or McCain among Hispanic 
registered voters are statistically significant. 
This is due largely to the small sample sizes for 
the non-Mexican origin groups among our 
registered voter sample. Those of Mexican 
origin represent 55% of our registered voter 
sample, Puerto Ricans represent 14%, Cubans 
represent 5%, and those of Other origin 
represent 24%. 

Finally, Obama’s support among Hispanic 
registered voters who preferred to be 
interviewed in Spanish for this survey is not 
very different than among those who preferred 
to be interviewed in English—71% compared 
with 64%. Overall, 73% of Hispanic registered 
voters preferred to be interviewed in English 
and 27% preferred to be interviewed in 
Spanish.4 

                                                      
4 For the full, nationally representative sample of Hispanics, 50% preferred to be interviewed in English and 50% in Spanish. 

Among the native born in the full sample, 86% preferred English and 14% preferred Spanish. For the foreign born in the 
sample, 25% preferred to be interviewed in English and 75% preferred Spanish. 
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Candidate Preference and Race 

The candidacy of Barack Obama has raised the issue of whether the country is 
ready for a black president as well as whether Hispanics are ready for a black 
president. During the Democratic primaries, many wondered whether Latinos’ 
strong preference for Clinton over Obama was somehow related to the candidates’ 
races.5 However, a Pew Hispanic Center analysis of exit polls from the Super 
Tuesday Democratic primaries on Feb. 5 found that there was no difference in 
support for Hillary Clinton among Hispanic voters who said the candidate’s race 
was important in deciding their vote (64%) and those who said that the 
candidate’s race was not important in deciding their vote (63%). Similarly, there 
was no difference in support for Obama among Hispanics who said race was 
important (35%) and those who said race was not important (35%). 

In this new survey, nearly a third (32%) of 
Hispanic registered voters say they believe 
that being black will help Obama with 
Hispanic voters in the general election, while 
about one-in-ten (11%) say they believe his 
race will hurt him. A majority (53%) say they 
do not believe that Obama’s race will make a 
difference to Hispanic voters 

When a parallel question was posed about the 
impact of McCain’s race, the results were 
reversed. More respondents (24%) say they 
believe that being white will hurt McCain with 
Hispanic voters than say they believe it will 
help him (12%). Here again, however, the 
majority (58%) say they believe that McCain’s 
race will make no difference.  

By heavy margins, respondents say that the 
race of the candidates will not influence their 
own personal vote—72% said Obama’s race 
will not make a difference in their deciding 
how to vote and 82% said the same about McCain’s race. However, 19% said that 
in deciding their own vote, Obama’s race will help him while just 6% said it will 
hurt him. As for McCain, 8% said his race will hurt him and just 7% said it will 
help him.  

                                                      
5 See, for example, Arrillaga, Pauline, “Can Black Candidate Woo Hispanics?” Associated Press (Feb. 10, 2008); Reno, 

Jaime, “Black-Brown Divide,” Newsweek (Jan. 26, 2008); Nagourney, Adam and Jennifer Steinhauer, “In Obama’s 
Pursuit of Latinos, Race Plays Role,” The New York Times (Jan. 15, 2008).  
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Latino registered voters ages 18 to 29 (46%) 
are more likely than those ages 40 and older 
(26%) to say that Obama’s race will help him 
with Hispanic voters. Hispanics ages 55 and 
older are more likely than Hispanics 18 to 29 
to believe that Obama’s race will not make a 
difference to Hispanic voters—61% versus 
40%. There are no other large differences 
within other demographic categories on the 
importance of the race of the candidates for 
Hispanic voters. 
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Campaign Issues 

Family and pocketbook issues, such 
as education (93%), the cost of living 
(92%), jobs (91%) and health care 
(90%), are extremely important or 
very important to Hispanic registered 
voters. Fewer Hispanics say that 
crime (82%), the war in Iraq (75%) 
or immigration (75%) is an 
extremely important or very 
important issue to them personally. 
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By a ratio of more than three-to-one, 
Hispanic registered voters believe 
that Obama would do a better job 
than McCain in dealing with 
education (66% versus 18%), jobs 
(65% versus 19%), the cost of living 
(64% versus 19%), health care (64% 
versus 19%) and immigration (59% 
versus 19%). They also believe, by a 
margin of about two-to-one, that 
Obama would do a better job than 
McCain on crime (50% versus 26%) 
and the war in Iraq (58% versus 
27%). 
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Party Identification and Demographics 
Hispanic voters increasingly identify with the Democratic Party. Among Latino 
registered voters who self-identify with either political party or who say they lean 
toward that party, Democrats now hold a 39 percentage point advantage, larger 
than at any time over the past decade, with 65% of registered voters identifying 
themselves as Democrats or leaning toward the Democratic Party, and 26% 
identifying as Republicans or leaning toward the Republican Party. This trend of 
growing identification with the Democratic Party is also observed among the 
general population. According to the Pew Research Center for the People and the 
Press, among all registered voters, Democrats hold a 16-point advantage with 
53% of registered voters identifying as Democrats or leaning toward the 
Democratic Party (up six-percentage points over 2004), and 37% identifying as 
Republicans or leaning toward the Republican Party (down four-percentage points 
since 2004). 

Considering those who identify 
with a specific political party, and 
excluding party leaners, over half 
of all Latino registered voters 
identify themselves as Democrats 
(51%). Just 16% of registered 
voters identify themselves as 
Republicans, and 23% identify as 
independents.  
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Among Hispanics registered 
voters who identify as 
Democrats, Republicans or 
Independents (excluding 
leaners), men are more likely to 
identify as Independents than are 
women—28% versus 19%. 
Those ages 55 and older are 
more likely to identify as 
Democrats than younger 
Hispanics. Those who identify 
with a religion but are not 
Catholic are more likely to 
identify as Republicans than are 
Latinos who are Catholic—24% 
versus 13%. 
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The Candidates, the Parties and Hispanic 
Concerns 

A majority (55%) of Latino registered voters 
believe that Obama is better for Hispanics. In 
contrast, just 11% believe that McCain is better 
for Hispanics and 29% say there is no difference 
between the two candidates. Hispanics who are 
dissatisfied with the country’s direction are 
more likely to believe that Obama is better for 
Latinos (62%) than are Hispanics who are 
satisfied with the country’s direction (40%). 
Those who are following the presidential race 
closely are also more likely to believe that 
Obama is better for Latinos than are Hispanics 
who are not following the presidential race 
closely, 57% compared with 46%. 
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Within demographic categories, 
there are few large differences on 
which candidate is perceived as 
better for Latinos. However, men 
are more likely than women to say 
that Obama is better for 
Hispanics—60% compared with 
50%. 



2008 National Survey of Latinos: Hispanic Voter Attitudes 14 

Pew Hispanic Center   July 24, 2008 

Most Hispanic registered voters 
also believe that Obama is better 
for immigrants (50%), while just 
12% believe McCain is better and 
32% who say there is no 
difference between the two 
candidates. As with which 
candidate is better for Latinos, 
there are few differences within 
demographic categories. 
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More than half (55%) of all Latino 
registered voters say that the 
Democratic Party has more concern 
for Hispanics, while just 6% say 
that of the Republican Party and 
35% say there is no difference 
between the two parties in their 
concern for Hispanics. Catholics 
(59%) are more likely to say that 
the Democratic Party has more 
concern for Latinos than Latinos 
who identify with a non-Catholic 
religion (45%). Non-Catholics 
(42%) are more likely to say that 
there is no difference between the 
parties than are Catholics (32%). 
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Appendix 1:  Survey Methodology 
Results for this study are based on telephone interviews conducted by 
ICR/International Communications Research, an independent research company, 
among a nationally representative sample of 2,015 Latino respondents age 18 and 
older, from June 9 through July 13, 2008. Of those respondents, 711 were native 
born (including Puerto Rico) and 1,302 were foreign born (excluding Puerto 
Rico); 892 were registered voters. The margin of error for total respondents is 
plus or minus 2.8 percentage points at the 95% confidence level. The margin of 
error for native-born respondents is plus or minus 4.8 percentage points at the 
95% confidence level. The margin of error for foreign-born respondents is plus or 
minus 3.4 percentage points at the 95% confidence level. The margin of error for 
registered voters is plus or minus 4.4 percentage points. 

For this survey, ICR maintained a staff of Spanish-speaking interviewers who, 
when contacting a household, were able to offer respondents the option of 
completing the survey in Spanish or in English. A total of 710 respondents were 
surveyed in English and 1,248 respondents were interviewed in Spanish (and 
another 57 equally in both languages). Any adult male or female of Latino origin 
or descent was eligible to complete the survey. 

Because a growing number of Hispanic households in the U.S. are reachable only 
by cell phone, the study included interviews from both landline (n=1,254) and cell 
phone (n=761) sample frames. According to government statistics from the 
National Health Interview Survey (NHIS) during the last six months of 2007, 
19.3% of Hispanic adults were reachable only by cell phone, a number that was 
four percentage points higher than it had been one year earlier. Adults who are 
cell-only are very different demographically from those reachable on a landline. 
In particular, they tend to be younger, less likely to be married or have children, 
or to own a home. 

Both sample frames were stratified via a disproportionate stratified design. All 
telephone exchanges in the contiguous 48 states were divided into groups, or 
strata, based on their concentration of Latino households. For the landline frame, 
the sample was also run against InfoUSA and other listed databases, and then 
scrubbed against known Latino surnames. Any “hits” were subdivided into a 
‘surname’ stratum, with all other sample being put into other ‘RDD’ strata.  
Overall, then the study employed 8 strata: 
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Strata (General Incidence 
of Reaching a Hispanic 
Household) 

Landline Cell Phone 

Surname 594 -- 

Very High 294 -- 

High 187 458 

Medium 134 190 

Low 45 113 

 

It is important to note that the existence of a surname stratum does not mean this 
was a surname sample design. The sample is random digit dial (RDD), with the 
randomly-selected telephone numbers divided by whether they were found to be 
associated with or without a Latino surname. This was done simply to increase the 
number of strata and thereby increase the ability to meet ethnic targets and ease 
administration by allowing for more effective assignment of interviewers and 
labor hours. 

A four-stage weighting design was used to ensure an accurate representation of 
the national Hispanic population.  First, an adjustment was made for all people 
found to possess both a landline and a cell phone, as they were twice as likely to 
be sampled as were respondents who possessed only one phone type. The sample 
was then corrected for the disproportionality of the stratification scheme described 
earlier. Third, the sample was corrected to reflect the percentage that is cell-only, 
landline-only, or reachable by either a landline or a cell phone. NHIS and Pew 
Research Center data were used to project percentages that the Pew Research 
Center felt were appropriate for the 2007 population. 

Finally, the data were put through a post-stratification sample balancing routine.  
The post-stratification weighting utilized national 2007 estimates from the Census 
Bureau’s Current Population Survey, March Supplement, on gender, education, 
age, region, foreign/native born status, year of entry into the U.S. and Hispanic 
heritage. 
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Appendix 2:  2008 National Survey of Latinos 
Topline 
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