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How we did this

This report focuses on attitudes in the U.S., France, Germany and the UK about what it takes to be
truly part of the country’s nationality. It also includes questions about the importance of tradition
and national pride, among other issues.

For this analysis, we use data from nationally representative telephone surveys of 4,069 adults
from Nov. 10 to Dec. 23, 2020, in the U.S., France, Germany and the UK. In addition to the survey,
Pew Research Center conducted focus groups from Aug. 19 to Nov. 20, 2019, in cities across the
U.S. and UK (see here for more information about how the groups were conducted). We draw
upon these discussions in this report.

Here are the questions used for the report, along with responses, and the survey methodology.

www.pewresearch.org
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Views About National Identity Becoming More
Inclusive in U.S., Western Europe

Large ideological divides persist on views of tradition, national
pride and discrimination, especially in the U.S.

As issues about culture and identity continue to be at the center of heated political debates in the
United States and Europe, a new Pew Research Center survey finds that views about national
identity in the U.S., France, Germany and the UK have become less restrictive and more inclusive
in recent years. Compared with 2016 — when a wave of immigration to Europe and Donald

Trump’s presidential campaign in the U.S. made immigration and diversity a major issue on both

sides of the Atlantic — fewer now believe that to truly be American, French, German or British, a
person must be born in the country, must be a Christian, has to embrace national customs, or has
to speak the dominant language.

People in all four nations have also become more likely to believe that immigrants want to adopt
the customs and ways of life in their countries. Nearly two-thirds of Americans (65%) now hold
this opinion, up from 54% in 2018, and the share of the public expressing this view in Germany
has jumped from 33% to 51% over the same time period.

www.pewresearch.org
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Fewer now say criteria for national belonging like birthplace, religion are important

% who say it is very/somewhat important for being truly (survey nationality) to ...

United Kingdom United States France Germany
... have been born in the country
100%
-25 percentage points -20 15 -9
0 O\O - o\o 35 o o
31 ——0 32 34 025
O -
2016 2020 2016 2020 2016 2020 2016 2020
... be a Christian
100%
-17 -16 -9 -7
51 Oy
37 Oy —0 35
30 O
=020 23 O —11 m—0 23
0]
2016 2020 2016 2020 2016 2020 2016 2020
... share the country’s customs and traditions
100%
87 O 84 O 83 O
—0 70 m—0 71 =—0 71 73 O o
-17 -13 -12 11
0
2016 2020 2016 2020 2016 2020 2016 2020
... be able to speak the country’s dominant language
100% O 0 O 97 Omm — 93 98 O== =0 94
98 87 — 77
11 18 4 4
0 —_—
2016 2020 2016 2020 2016 2020 2016 2020

Note: Significant changes shown in bold.
Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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The survey also finds that more people think
their countries will be better off in the future if
they are open to changes regarding traditional
ways of life. Still, this issue is divisive, as a
substantial minority in every country prefer to
stick to traditions.

Other cultural issues also divide these publics.
For example, when it comes to issues of
“political correctness,” at least four-in-ten in
every country say people should be careful what
they say to avoid offending others — even while
around half or more in every country but
Germany say people today are too easily
offended by what others say.

Outside of France, more people say it’s a bigger
problem for their country today to not see
discrimination where it really does exist than
for people to see discrimination where it really
is not present.

Differing views about changing
traditions, recognizing discrimination
and avoiding offending others

% who say ...

Our country will be
better off in the future
if it is open to changes
regarding its traditions
and way of life

Our country will be
better off in the future if
it sticks to its traditions

and way of life

UK 28% 68%
u.s. 38 60
Germany 40 59
France 46 51

People should be
People today are too careful what they say
easily offended by what to avoid offending
others say others

Germany
France
K
s,

People seeing People NOT seeing
discrimination where it discrimination where it
really does NOT exist really DOES exist

Germany
UK 29 64
u.s. 36 61
France 48 45

Note: Those who did not answer are not shown.

Source: Fall 2020 Global Attitudes Survey. Q8, Q12, Q25.
“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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Depending on the country,
people are also divided over
which groups are facing
discrimination in society today.
In the U.S., for example, nearly
half say Christians face at least
some discrimination, though
fewer than a third say the same
in the European countries
surveyed. Similarly, in France,
the public is somewhat evenly
divided over whether Jews face
discrimination. In every
country surveyed, though, a
large majority think Muslims
face discrimination.
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Americans more likely than British, Germans or
French to see discrimination against Christians

% who say there is a lot/some discrimination against___ in their society
today

Muslims Jews Christians
w

Source: Fall 2020 Global Attitudes Survey. Q24a-c.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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All of these issues are also ideologically
divisive.! In every country surveyed, those on
the right are more likely than those on the left
to prioritize sticking to traditions, to say people
today are too easily offended by what others

Ideological gaps on issues of tradition,

offending others, seeing discrimination
% who say their country will be better off in the
future if it sticks to its traditions and way of life

: R-L
. . . Left Center Right A
say, and to say the bigger societal problem is U % ‘ 1 diff
. . .. . . . . | | +59
seeing discrimination where it does not exist. 6%  27% B85%
UK —O @Q—0— | +28
) ) 12 29 40
Those on the right are also more likely to say Germany o 0 | +23
. . 24 4347
each factor asked about — being born in the 3
. . . France +19
country, adopting its customs and traditions, 35 45 54

speaking the dominant language and being
Christian — are very important for being part of

% who say people today are too easily offended
by what others say

the citizenry.
ry R-L
Left Center Right diff
us. é 1‘ é i +44
32% 54% 76%

UK +19

41 5660
Germany —— Q@ +O)——  +16

38 44 54

France | O+00 | 48

46 54 58

% who say, when it comes to discrimination against
ethnic and racial minority groups, the bigger
problem for the country today is people seeing
discrimination where it really does NOT exist

R-L
Left Center Right diff
us. —O ‘ | é i +53

9% 26% 62%
UK o@ Q- t +27

18 26 45
France +21
35 50 56
Germany ! ‘ | +13
y 1%)5_031

Note: All differences shown are statistically significant.

Source: Fall 2020 Global Attitudes Survey. Q8, Q12, Q25.
“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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1In the U.S., the question about ideology asked respondents to place themselves on a spectrum from liberal to conservative, while in Europe
the question asked them to place themselves on a spectrum from left to right.

www.pewresearch.org
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Even issues of national pride have become ideologically tinged in the U.S. and UK. In every
country, around four-in-ten say they are proud of their country most of the time, one-in-ten or
fewer say they are ashamed of their country most of the time, and the balance say they are both
proud and ashamed. But, while those on the left and right are equally likely to say they are proud
most of the time in both France and Germany, in the U.S. and UK, those on the right are more
than three times as likely to say they are proud most of the time than those on the left (or
conservatives are about three times as likely to say they are proud most of the time than liberals, in
American parlance). In these two countries, those on the left are equally likely to describe
themselves as ashamed most of the time as to say they tend to be proud.

Large ideological divides on pride in country in the U.S., UK

% who say they are ashamed of their country most of % who say they are proud of their country most of

the time the time
Right Center Left L-R diff Ljit Center ight ReL diff
A\ ‘ UK 0 e +41
us. & O b +17 17% 44%  58%
4% T% 21% us O\ . 0O 39
O { +
Uk -00—=0 . +13 16 39 55
Germany | 000 *
France E©5 ! -2 Y 465155 *
7
France , o0-—@  ———
Germany @0 ! -4 3943 51 *

359

Note: Statistically significant differences shown in bold. See topline for full question wording.
Source: Fall 2020 Global Attitudes Survey. Q3.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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Focus groups conducted in the
U.S. and UK during the fall of
2019 shed light on which
issues were points of pride and

shame for Americans and
Britons in their countries,
respectively. Most notably,
issues of pride for some were
often sources of shame for
others. In the UK, one such
issue was the concept of
empire. Those on the
ideological right praised the
historic empire for its role in
spreading English and
Western culture overseas,
while those on the ideological
left discussed how the UK had
disrupted local cultures and
often left chaos in its wake in
its former colonies.

In the U.S., too, whereas
groups composed of
Republicans discussed
American history through the
lens of opportunity, groups
composed of Democrats
stressed the inadequacy of how
American history is taught —
and how it often glosses over
racism and inequitable
treatment of minority groups.
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Focus groups in U.S., UK find that left and right see the
same aspects of history through a very different lens

What makes you proud/ashamed of your country?

SHAME PRIDE
SN L7

I
Left Right

Exploiting indigenous cultures Shaping western culture
Destabilizing colonies Imperial power and monarchy
Racism Spreading Western culture

NATIONAL
HISTORY

)r-‘? P +Y
A [ U
Democrats Republicans

Slavery and racism Economic opportunities
Inequality and discrimination Military might
Predatory international relationships Cultural and technological
influence

Note: This graphical representation reflects a subset of ideas shared by focus group
participants and is not a complete list of things that lead people to feel pride or shame.
Source: Focus groups conducted Aug. 19-Nov. 20, 2019.

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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“Why would you be ashamed of history?” —Woman, 55,
Birmingham, Right Remainer

“Although it’s an impressive feat to expand the empire as
far as it went, that came with quite a lot of shameful
things.” —Man, 34, Newcastle, Right Leaver

Republican participants, for their part, even brought up how political correctness itself makes
them embarrassed to be American — while Democratic participants cited increased diversity as a

point of pride.

www.pewresearch.org
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Themes of pride and shame were also present in focus group discussions in these two countries

regarding what it means to be British or American, respectively. These conversations revealed that

national identities are changing, driven in part by globalization and multiculturalism. Quotations

from the focus groups appear throughout this report to provide context for the survey findings.

They do not represent the opinion of all Americans or Britons on any given topic. They have been

edited lightly for grammar and clarity.

How the focus groups were conducted

Pew Research Center conducted 26 focus groups from Aug. 19 to Nov. 20, 2019, in cities across the U.S.
and UK (for details on how the groups were stratified, see the methodology). All groups followed a
discussion guide designed by Pew Research Center and were asked questions about their local
communities, national identities and globalization by a trained moderator.

This report draws from those discussions, and we have included quotations which have been lightly edited
for grammar and clarity. Quotations are chosen to provide context for the survey findings and do not
necessarily represent the majority opinion in any particular group or country.

While Britons are as ideologically divided as
Americans on issues of pride, when it comes to
every other cultural issue asked about in this report,
Americans stand out for being more ideologically
divided than those in the Western European
countries surveyed. For example, on whether the
country will be better off in the future if it sticks to
its traditions and way of life, the gap between the
left and right in the U.S. is 59 percentage points —
more than twice the gap found in any other country
(the UK is the next most divided country, at 28
points). The ideological divide in the U.S. is also
around two times larger than that in any other
country when it comes to whether people today are
too easily offended by what others say (a 44-point
liberal-conservative gap in the U.S.) and whether it

“I think [America] was better [in the
past], pre-cancel culture, which is the
weaponization of difference, basically
... Now that politics is so divided, to
be blunt, the left, myself included,
have just been like no, if you are not
living up to my ideals, I don’t need to
interact with you. I think it has
become problematic and that is why
you have this polarity and
extremism.”

—Man, 34, Seattle, Democrat

is a bigger problem for the country today that people see discrimination where it does not exist (a

53-point liberal-conservative gap).

www.pewresearch.org
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The ideological gap between liberals and conservatives has also widened in recent years over what
it takes to be truly American. While liberals and conservatives are equally less likely today to say
being Christian is important for being truly American compared to the past, on each of the other
criteria asked about, liberals have shifted significantly more than conservatives. For example, 54%
of liberals now say it’s important to speak English to be truly American, down from 86% who said
the same in 2016. But among conservatives, 91% say it’s important to speak English, largely
unchanged from the previous 97%. Still, conservative opinions have shifted markedly on the issue
of whether it’s important to have been born in the U.S. and whether immigrants want to adopt the
country’s customs. For more on how the U.S. stands out ideologically, see “Ideological divisions
over cultural issues are far wider in the U.S. than in the UK, France and Germany.”

These are among the findings of a new Pew Research Center survey conducted from Nov. 10 to
Dec. 23, 2020, among 4,069 adults in the France, Germany, the UK and the U.S. This report also
includes findings from 26 focus groups conducted in 2019 in the U.S. and UK. In addition to
ideological divisions, the survey also finds that cultural attitudes split along other dimensions
including age, populist party support and religion. For example:

* Younger people — those under 30 — are less likely to place requirements on Christianity,
language, birth or adopting the country’s traditions to be part of their country than older age
groups. They are also more likely to say their country will be better off if it is open to changes.
The notable exception to this pattern is Germany, where opinion differs little by age.

* Supporters of right-wing populist parties are less likely to see discrimination against
Muslims in their society. They are also more likely to say birthplace, adherence to national
traditions and customs and being Christian is key to belonging in their country, as well as to
prioritize tradition over change.

» Christians are more likely to say there is a great deal of discrimination against Christians in
their society than against non-Christians. They are also more likely to say that being Christian
is essential to truly being part of their country’s citizenry. But they are also more likely to say
other key factors — including speaking the language and being born in the country — are
essential components of national belonging. On other issues, too, they stand apart from non-
Christians. For example, they tend to be more likely to say they are proud of their country and
to favor sticking to traditions and customs.

www.pewresearch.org
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1. National identity

In all four nations surveyed, sizable majorities see speaking their country’s dominant language and
sharing its customs and traditions to be at least somewhat important to truly being part of their
countries. In Germany, for example, this view is nearly ubiquitous, with 94% saying speaking
German is critical to being German, and around three-quarters saying it is very important.
Similarly, roughly nine-in-ten in France and the UK think speaking the official language is at least
somewhat important, and majorities think it is very important. In the U.S., the share who think
speaking English is necessary to being truly American is somewhat lower, though still 77% agree
it’s at least somewhat important.

Most surveyed see speaking the dominant language as critical to belonging

% who say it is very/somewhat important for being truly (survey nationality) to ...

[ | Very important Somewhat important
Be able'to spe_akthe Share the country's Have been born Bea
country's dominant language customs and traditions inthe country  Christian

Germany ey 18% 30% 32% 13% b H212%

m I
\l
H
o |
(0]

France 27 35 il 16
UK 30 40 16 H 11

Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”

PEW RESEARCH CENTER
Partaking in national customs is also viewed by most as an integral part of national identity. In

France, the U.S. and the UK, about seven-in-ten think sharing their country’s customs and
traditions is an important part of being one of them. Among Germans, a smaller majority of

www.pewresearch.org
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roughly six-in-ten say sharing the country’s customs and traditions is at least somewhat
important.

Criteria for national belonging have become less strict for many, particularly
Britons and Americans

% who say it is very/somewhat important for being truly (survey nationality) to ...

H France B Germany Buk Hus.
Have been born in the country Share the country's customs and traditions
100% 87
gg \) 71
56 73 O — ;(1)
55 62
o
31
25
0
2016 2020 2016 2020
Be a Christian Speak the dominant language
100% %8 94
97 Wgs
92 87
—0 77
51 O
37
=0 35
30 23
23 O 20
14
0
2016 2020 2016 2020

Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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By contrast, relatively few in the four countries see birthplace or Christianity as important to
belonging in their country. For example, only a quarter think it is important to have been born in
Germany in order to be German. Minorities of roughly a third in the UK, France and the U.S.
agree. And in most countries, even fewer think identifying as Christian is central to being a part of
their country. Only 14% of French think it is important, and about one-in-five Britons and

www.pewresearch.org
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Germans feel the same. Americans are the most likely to think it is important to be Christian, with
35% saying this, including 21% who say it’s very important.

Over the past four years, attitudes about belonging have evolved. In all four countries, people are
significantly less likely than they were in 2016 to see being born in their country, sharing national
customs and being Christian as important, with declines ranging from about 10 to 25 percentage
points. For example, in the U.S. and UK, the share saying that having been born in the country is
important to being American or British has fallen 20 and 25 percentage points, respectively.

When it comes to language, those in the U.S. and UK are now less likely to say speaking English is
important (down 15 and 11 points in each country, respectively). However, Germans and French
are about as likely to consider speaking their countries’ official languages important to being truly
German or French today as they were in 2016.

Among the three European publics, these shifts were largely consistent across ideological groups,
with similar declines occurring across the spectrum. In the U.S., too, on the importance of being
Christian, the shift has been largely consistent across liberals and conservatives, with shifts of
around 15 percentage points among each group, respectively. Liberals and conservatives are also
both significantly less likely to say it’s important to have been born in the U.S. than they were in
2016, though the shift has been a larger 28 percentage points among liberals compared with 13
points among conservatives.

But, liberal Americans and those in the center have driven much of the change when it comes to
attitudes about the importance of speaking English and sharing the country’s customs and
traditions. Take, for example, changing attitudes toward sharing American traditions. While the
share who thinks this is important fell by 20 points or more among liberals and moderates, there
has been no significant change in opinion among conservatives.

www.pewresearch.org
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Views about national identity have shifted significantly among American moderates
and liberals, and to a lesser extent, among conservatives as well

% who say it is very/somewhat important for being truly American to___ among ...

B Conservative M Moderate M Liberal

k English
Speak Englis Share the U.S.’s customs and traditions

1%9%; -—o 91 Ouem
1 —(
86 91 85 Oweem 88
76 71 O 65
—C
54
o8
0
2016 2020 2016 2020
100% Have been born in the U.S. Be a Christian
66 O 69 O
51 Om =053 —0 53
a1 45 O
— 31 30 Q 29
13 ——o 15
0
2016 2020 2016 2020

Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”

PEW RESEARCH CENTER
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Despite these declines, some groups continue to
see many of these criteria as more necessary to
belong in their country than others. Across all
countries, for example, Christians are more
likely than non-Christians to see all four criteria
as important parts of belonging in their
country, with divides being especially sharp on
the importance of being Christian. In the U.S.,
for instance, Christians are four times more
likely than non-Christians to think being
Christian is an important part of being
American (48% vs. 12%).

Additionally, across all four countries surveyed,
those who think their country will be better off
sticking to traditions are generally more likely
than those who prioritize being open to changes
to think all four qualities are important to being
part of their country. For instance, French who
support a more traditional direction for their
country are about twice as likely to think people
must be Christian to be truly French compared
with those who think their country should
evolve.

Those on the ideological right, too, are more
likely than those on the left to say most of these
factors are an important part of fitting in. The
only exception is on speaking the dominant
language. Those on the left and right in
Germany and France are equally likely to think
speaking the language is a critical piece of
belonging.

The ideological divides are deepest in the U.S.
Those on the right are around 40 percentage
points more likely than those on the left to say

Significant ideological divides on issue
of national identity, especially in U.S.

% who say it is very/somewhat important for being

truly (survey nationality) to ...
Have been born in the country

Left Center Right

US. - y—id

O
13% 31% 53%
France | O (O
21 24 44
Germany
18 26 35
UK
21 3335

Share national customs and traditions

UsS. ¢ O O
48% 65% 88%
UK |
56 70 81
Germany
50 6667
France | 1
64 69 80
Be a Christian
US. @)
15% 29% 53%
UK
8 2228
Germany | o000
15 22 32
France —@0—0O
7 10 20

Speak the dominant language

UsS. O
54% 76% 91%
UK + :
Germany
France !

Note: Statistically significant differences shown in bold.

Source: Fall 2020 Global Attitudes Survey. Q22a-d.
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“Views About National Identity Becoming More Inclusive in U.S.,

Western Europe”
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every facet of belonging asked about is
important.

These divides are also stark between Britons
with different attitudes toward Brexit, with
Leavers being 19 points more likely than
Remainers to say sharing British customs is
important. Leavers and Remainers also diverge
over the importance of being born in the UK,
speaking English and being Christian.

Leavers have more restrictive view of
national identity than Remainers

% who say it is very/somewhat important for being
truly British to...

Leave Remain Diff

% %
Share British customs and
traditions 81 62 +19
Have been born in the UK 41 25 +16
Speak English 93 84 +9
Be a Christian 24 17 +7

Note: All differences shown are statistically significant.

Source: Fall 2020 Global Attitudes Survey. Q22a-d.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”

PEW RESEARCH CENTER

“You've got a lot of people coming into the
country now who don’t want to be
British, they don’t want to integrate. They
don’t want to mix ... [ wouldn't go to
Spain and start ranting on about being
English.”

—Man, 41, Birmingham, Left Leaver

www.pewresearch.org
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In the UK and U.S., focus group participants with different ideological and partisan
identities clashed over what it takes to be British and American

Focus groups highlighted the way ideology and views about Brexit intertwined to inform opinions about
what qualifies someone as British. When asked what being British means and whether people from other
cultures can be British, focus groups composed of Leavers, and particularly Leavers on the right, frequently
brought up speaking English, adhering to British values and, to a lesser extent, being Christian, as
necessary. Some Leavers on the right talked about these issues in very explicit terms, viewing the presence
of people who do not meet their criteria of Britishness - e.g., by not speaking English in public or by
following customs of their countries of origin, including wearing traditional dress - as a personal affront and
threat to the integrity of Britain. One right-leaning woman who voted to leave the EU noted that hearing
people speak other languages in public was “awful” and created a “hostile environment” for her. Others
complained about immigrants following customs of their countries of origin (e.g., eating with their hands)
instead of adapting British traditions, further suggesting that their presence has burdened social services
and that special accommodations were made for them.

Right-leaning Remainers and left-leaning Leavers echoed some of these concerns about immigrants
assimilating. They often saw the presence of people from other cultures in the UK as positive, on the
condition that those individuals follow British traditions - described in focus groups as queuing or having a
“stiff upper lip,” among other traits. Remainers on the ideological left were unlikely to mention any of these
criteria for Britishness and were clear that not only can people from other cultures be British, but that
multiculturalism and cultural exchange added value to British society.

Differences of opinion emerged along partisan lines in the U.S. focus groups. When asked what it means to
be American and whether people from other cultures can be American, groups consisting of Republicans
were the only ones to mention Christianity as a part of being American and to focus on the importance of
speaking English and adopting American values, particularly following laws. Like in the UK, many said a
failure to learn English and adhere to American customs puts a strain on resources and threatens the
country. One example cited by a Republican in Seattle was about the cost school districts had to bear to
hire interpreters, and a feeling that immigrants are less likely to learn English today compared with the
past, because of these accommodations.

When these questions were posed to groups comprising Democrats, responses often focused on the
diversity of the U.S. as a positive thing. And like left-leaning Remainers in the UK, Democrats tended to
agree that people from other cultures could be American without any caveats, though some agreed with
Republicans that certain standards like following U.S. customs must be met. However, they rarely framed a
failure to meet these standards as a burden for the U.S. or a threat to other Americans. And those that did
not see any of these criteria for being American largely agreed that diversity and immigration added value
to their country.
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Political affiliation also plays a

role, and like the ideological Republicans have more restrictive view of national
divides, the differences identity than Democrats
between partisans is especially % who say it is very/somewhat important for being truly American to ...
stark in the U.S., where DemyLean D Rep/Lean R g—_?f

. em/Lean bem ep/Lean rep I
Republicans and those who Share American A .
lean toward the Republican customs and traditions 59% 86%

o epe ish ; O

party are s1gn1f1cantly more Be able to speak English éj5 8{ 9H +24
likely than their Democratic Be a Christian | % % | +23
counterparts to see all four Be born in the U.S. @ o- +21
qualities as crucial to American 25 46
identity- Note: All differences shown are statistically significant.

Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”

PEW RESEARCH CENTER

“[What it takes to be one of us is to] assimilate into the culture and understand the history of
the country, the values of the country, what entrepreneurship is, what freedom of speech is, the
right to bear arms, to understand why this country is the greatest country in the world ... The
key to keeping it great is for those individuals to assimilate into the culture.”

—Man, 58, Seattle, Republican
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Across the Atlantic, those with positive views of right-wing populist parties are more likely to view
birthplace, adherence to national customs and being Christian as key to belonging in their
countries. For instance, Germans who support Alternative for Germany (AfD) are roughly three
times as likely as those who do not to think being Christian is a critical part of being German.
When it comes to language, though, supporters of populist parties and nonsupporters largely agree
that it’s important to speak the national language.

Supporters of right-wing populist parties more likely to see criteria for belonging in
their country

% who say it is very/somewhat important for being truly (survey nationality) to ...

Bl Among those

who support ... Share national Be a Have been born Speak the dominant

B Among those who customs and traditions Christian in the country language
do not support ...

-
cermany |

Brextt
(Retorm R

Note: “Support” percentages represent respondents who have a favorable view of each party. “Do not support” percentages represent
respondents who have an unfavorable view of each party. Survey fielded before the Brexit Party was renamed “Reform UK.” For more
information on European populist parties, see Appendix B.

Source: Fall 2020 Global Attitudes Survey. Q22a-d.

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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Age is also related to opinion: Older people have stricter requirements about what it takes to
belong in their country than younger ones. In all four countries surveyed, those 65 and older are
more likely than adults under 30 to say following national customs is necessary. Similar divides
are seen in France, the UK and the U.S. on the importance of speaking the dominant language and
being born in the country, though German views on these criteria is consistent across age groups.
Outside of the UK, older adults are more likely than younger ones to see being Christian as
important for national identity.
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In addition, across all four

nations, those with less Older people have stricter views on national belonging

% who say it is very/somewhat important for being truly (survey
nationality) to ...
those with more education to Be a Christian Oldest -

education are more likely than

: : : : youngest
think being born in their 1829 3049 50.64 diff
country, following local us. | é ‘ 5 _— | sa2
customs and being Christian 17%  30% 39%

. Germany ——QO—@)—— : : +20
were important. However, only 12 2022
in the U.S. is education related France %7 - ‘ i *15
to opinions about speaking the UK @ QO : ; +9
. 12 19 22
dominant language.2
Share national customs and traditions
UK o eO—O— +32
51% 69%72%
France O O—C ‘ +27
53 71 79
us. —@=@=0=0— +26
58 66 76
Germany | Q+—0OO0— +22
46 62 63
Speak the dominant language
us. 1 O—@ Q==0— +32
62% 70% 84%
UK ; =0=0— +15
78 8592
France : Q- QO +9
879293
Germany ! | 6 (@) +4
9292 98
Have been born in the country
France —Q@—0O— : : +19
24% 28% 35%
us. ——OO—0O 1 ; +17
27 31 40
UK Ye ‘ . +16
23 2829
Germany @ @ : | +7
212426

Note: Statistically significant differences shown in bold.
Source: Fall 2020 Global Attitudes Survey. Q22a-d.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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2 For the purpose of comparing educational groups across countries, education levels are standardized based on the UN’s International
Standard Classification of Education (ISCED). The “less education” category is secondary education or below and the “more edu cation”
category is postsecondary or above in France, Germany, UK and U.S.
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2. Immigration

The share who say immigrants in their country today want to adopt their customs and way of life
has increased significantly since 2014 in the UK, Germany and France (the question was not asked
in the U.S. until 2018).

Rising shares say immigrants want to adopt way of life of their new country

% who say ...

United States United Kingdom Germany France

100 %

Immigrants in our
country today want to
adopt our customs

andwayoflcife/365 58
59 51
54 o7
. 46 o 54>Q49
7 42 44 43

37
34 42 30 32 a4
Immigrants today 28 33
want to be distinct

from our society

(0]
2014 2018 2020 2014 2018 2020 2014 2018 2020 2014 2018 2020

Note: Those who did not answer are not shown.
Source: Fall 2020 Global Attitudes Survey. Q11.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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Attitudes shifted dramatically between 2018

and 2020 in Germany, the UK and the U.S., “It’s good to have a mix of different

with the share who say immigrants want to cultures and backgrounds, but I think it
adopt the country’s customs increasing by at can sometimes be negative if ... people
least 10 percentage points in each country. In will come into the country and not learn
France, attitudes toward immigrants grew more the language. They'll close themselves off
positive from 2014 to 2018 but have stayed and they don’t integrate. Then I think that
relatively stable since then. can be a negative.”

Much of the movement in these attitudes has —Man, 34, Newcastle, Left Leaver

been driven by growing shares of those on the
ideological right saying immigrants want to assimilate. For instance, the share who hold this view
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among those on the ideological right in the UK has increased from 33% to 56% since 2018. Among
those on the ideological right in Germany, it has grown from 26% to 47% over the same period.

Larger shares say immigrants want to adopt customs, including significant shifts

among those on the ideological right

% who say immigrants in our country today want to_adopt our customs and way oflife

B Right B Center B Left
United States United Kingdom
100 %
79
64
61 o6 56
51 a4 56
37 41
33 O
31 33
0
2014 2016 2018 2020 2014 2016 2018 2020
Germany France
100 %
64
61 —
57 =0 58
43 50
# a7 om B
37 O 34 'S
31 Om— % 39
31
26
0
2014 2016 2018 2020 2014 2016 2018 2020

Note: See topline for full question wording.
Source: Fall 2020 Global Attitudes Survey. Q11.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”

PEW RESEARCH CENTER
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Republicans in the U.S. and Leavers in the UK point to importance of assimilation;
Democrats and Remainers see benefits in multiculturalism

When discussing what it takes to

be American or British, focus
group participants in the U.S.
and the UK often pointed to the
importance of assimilation. With
both countries experiencing

rising rates of foreign-born

residents, the topic was
discussed at length in many
groups. On the whole, this
conversation was concentrated
in the Leaver and Republican
groups, though the topic was
raised in many groups.

In both Leaver and Republican
groups, one of the most
prominent themes was the idea
that immigrants need to
contribute to society in order to
be accepted. The exact form of
these contributions differed, but
participants focused on the
importance of working and

In focus groups, Republicans, Leavers stressed
assimilation

u.S. UK
|
Z | [N
Republicans Leavers

o ® Immigrants don’t want
® Patriotism is

. to assimilate

important for _

assimilation ® Immigrants need to ® Immigrants feel

contribute/pay taxes entitled

® Have to earn the /pay )

right to be ® Clashing value systems ® Immigrant pz.arents

American between native-born and dop’t let the!r _

N immigrant populations children assimilate

® Recent immigrants

aren’t as willing to ® Need to bring in the “right

work hard and kind” of immigrants

assimilate as past ® Immigrants take

immigrants advantage of welfare

programs

Note: This graphical representation reflects the breadth of ideas shared by focus group
participants, not the frequency with which these ideas came up.

Source: Focus groups conducted Aug. 19-Nov. 20, 2019.

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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paying taxes. Both types of groups also focused on the necessity of bringing in the “right kind” of immigrants,

i.e., well-educated and wealthy immigrants instead of immigrants who would take advantage of welfare

programs. Leavers and Republicans also saw issues with immigrants refusing to assimilate and retaining their

value systems from their home countries.
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Many said that immigrants would not even make an attempt to assimilate, refusing to learn English, living in

insular communities and retaining value systems from their home countries.

Focus group participants in the UK frequently brought up instances where they felt like they were in the

cultural minority. One London group noted that “the minute [they] get on the tube, [they] feel like [they're] in a

foreign land” and described it as a “quite hostile environment.” Leavers particularly focused on feelings of

entitlement among immigrants, as well as instances of immigrant parents refusing to let their children

assimilate, noting that sometimes it seems like immigrants “don’t want to integrate their kids” in school.

Republicans characterized assimilation somewhat differently than Leavers, with a focus on the importance of

patriotism as part of assimilation. One group in Pittsburgh went so far as to say “you have to love America to

be an American,” stressing that even those born in the U.S. who criticize the country are then not “true

Americans.”

Remainers, Democrats and some
independents in the U.S. also
discussed assimilation, but
rather than focusing on cultural
differences that separate
immigrants from the dominant
native-born culture, they asserted
that multiculturalism is the
dominant culture and that
assimilation itself is unnecessary.
Indeed, many of these groups
were extremely positive about
how multiculturalism enriches
the national culture. One Seattle
man argued that “diversity gives
us many, many more points of
view, which can only make us
stronger, more reasonable and
more tolerant.”

Remainers tended to focus on
the benefits that immigrants can
bring in terms of being hard

In focus groups, Democrats, Remainers highlighted
benefits of multiculturalism

U.S. UK
|
Z 1IN
Democrats Remainers
® Immigrants can ® Immigrants are
be proud hard workers
Americans e Multiculturalism e Immigrants fill
® Immigration does enriches the country undesirable jobs
not deteriorate ® Incumbent on

national identity immigrants to

adapt to British
culture

® Assimilation is
difficult and can
take a long time

Note: This graphical representation reflects the breadth of ideas shared by focus group
participants, not the frequency with which these ideas came up.

Source: Focus groups conducted Aug. 19-Nov. 20, 2019.
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workers that fill “loads of jobs that [their] parents didn’t want.” One Birmingham man pushed back on the idea
of complaining about immigrants: “As long as you are giving back and working, how can anyone complain?”
Some Remainers still asserted that it was incumbent on immigrants to adopt British culture and learn the
language.

Democrats and independents in the U.S. often brought up assimilation in the context of national identity,
arguing that rather than “deteriorating” national identity, immigration could strengthen the country. Other
participants noted that the immigration and assimilation process can be long and emotionally taxing but that

does not mean immigrants cannot be proud Americans.

Among Republicans and Republican-leaning “Who’s the arbiter for what is ‘American?’
independents in the U.S., the share who say You have to like a hot dog and wear a
immigrants want to assimilate has increased baseball hat to be an American? It goes
significantly from 31% in 2018 to 53% in 2020, back to what I said about our culture. It’s
while opinions among Democrats and leaners from all over.”

have stayed stable at around three quarters

holding that view. (Previous research has —Man, 35, Pittsburgh, Independent
shown shifts in Republican views drove an

increase in warm feelings toward immigrants,

though attitudes toward immigrants “Back then, [immigrants from other
assimilating remained largely stable among countries] came and they learned our
Republicans through 2018.) In the UK, language. They followed our laws, they
Conservative Party supporters and Labour became Americans. Now I feel people
Party supporters alike have shown similar come and they just want to do whatever
movement in attitudes toward immigrants. they want to do just because.”

—Woman, 52, Seattle, Republican
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3. Discrimination in society

About eight-in-ten Americans say there is a lot
or some discrimination against Muslims in
their society, and two-thirds or more in the UK,
Germany and France agree.

In every country but Germany, significantly
more say there is discrimination against
Muslims than say the same of Jews. In
Germany, 64% say Jews are discriminated
against — and similar numbers of Americans
(66%) say the same. Fewer Britons (58%) and
French (50%) agree.

The share who believe there is discrimination
against Christians in their society is lower
across all four countries than the share who say
the same of Jews or Muslims. Still, Americans
stand out: 47% see a lot or some discrimination
against Christians.3 In the UK, France and
Germany, no more than about three-in-ten say
the same. In Germany, about half (49%) say
there is no discrimination at all against
Christians in their society.

Outside of Germany, those who are Christian
are more likely to perceive discrimination
against people of their faith than those who are
not.4 In the U.S., for example, 56% of Christians
say there is at least some discrimination against
Christians, compared with 30% of non-

Muslims and Jews seen as facing more
discrimination than Christians

% who say there is__ discrimination against each
religious group in their society today

mNoneatall mOnlya little Some  ®Alot
u.s.
Muslims 18% 5%[FEY 37% = 82%
Jews 32 WA a9 66
Christians 52 31 47
France
Muslims 31 29 67
Jews 48 29 50
christians 71 [JJEINEEN 1571 26
Germany
Muslims 27 31 69
Jews 30 30 64
Christians 73 185 23
UK
Muslims 20 39 77
Jews 37 40 [ s8
Christians 66 22 [ 31

Note: Those who did not answer are not shown.

Source: Fall 2020 Global Attitudes Survey. Q24a-c.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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3 A similar share of Americans (44%) say that there is discrimination against Evangelical Christians, according to a recent Pew Research
Center survey. The survey, which was conducted via a nationally representative online survey in early March, also asked about Muslims and
Jews and the share who see at least some discrimination against these groups is similar in both surveys.

4 Christians includes anyone who identified with a particular Christian denomination or with the Christian faith more broadly. We cannot look
at Jewish attitudes on Jewish discrimination or Muslim attitudes on Muslim discrimination because of insufficient sample size.
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Christians. The gap is a smaller 15 percentage points in the UK and 11 percentage points in France.

Ideology is related to views of discrimination
against Christians in every country surveyed. In
the U.S., the UK and Germany, those who place
themselves on the right of the ideological
spectrum are more likely than those on the left
to say there is discrimination against
Christians. This divide is particularly wide in
the U.S., where about two-thirds (66%) of those
on the right say Christians face discrimination,
compared with just 21% of those on the left.

Such ideological differences are reflected in the
differences between those with favorable and
unfavorable views of right-wing populist
parties. In the UK, those with favorable views of
the Brexit Party (Reform UK) are significantly
more likely to say there is a lot or some
discrimination against Christians in society. In

In U.S., those on the right more likely to
say Christians face discrimination than
in UK, France, Germany

% who say there is a lot/some discrimination
against Christians in their society today

Left  Center Right R-L diff
U.S.+ é ‘ : (L) +45
21% 43% 66%
UK—— @=——@D— . +20
19 35 39
Germany +19
14 24 33
France 600 : ! +8
22 26 30

Note: All differences shown are statistically significant.

Source: Fall 2020 Global Attitudes Survey. Q24a.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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France, 37% of National Rally supporters say Christians are discriminated against compared to
23% of those with an unfavorable view of National Rally. In contrast, supporters of the left-wing
populist party La France Insoumise are less likely to say there is discrimination against Christians

in society.

British focus group participants highlighted discrimination against Christians

During focus groups conducted in the UK, several right-leaning groups brought up what they perceived to be

the decline or "erasure" of Christian traditions to accommodate other religions. People cited the removal of

"Christmas" from holiday greetings or an event name, such as school concerts for children that were

rebranded as "winter" events. They argued that these traditions were changing so as not to cause offense to

those who practice other religions but, in so doing, were harming Christians and their traditions. Most often,

the changing nature of traditionally Christian events was contrasted with Islam and Islamic traditions.
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“At my children’s school, we had to change the name of everything from being Christmassy

because it wasn’t multicultural enough, and I think that’s just bizarre. Because you wouldn’t
rename other religious festivals and give them a different name to make them sound more
English or British. You know we had the Christmas fair, we had the Christmas concert, the
Christmas dinner and that all had to be Winter.”

— Woman, 41, London, Right Remainer

In contrast, supporters of the
three right-wing populist
parties asked about on the
survey are less likely than
nonsupporters to say there is a
lot or some discrimination
against Muslims in their
society.

This difference is widest in
Germany, where 52% of those
with a favorable view of the
right-wing Alternative for
Germany (AfD) believe there is
discrimination against
Muslims, compared with 72%
of those with an unfavorable
view of the party. Double-digit
differences are present
between supporters and
nonsupporters of the other two
right-wing parties: UK’s Brexit
Party (Reform UK) and
France’s National Rally. Equal

Fewer right-wing populist party supporters say
Muslims face discrimination

% who say there is a lot/some discrimination against Muslims in
their society today

m Support  ® Do not support Diff

Right populist

52%
Germany _ -20
AfD 72%
UK
Brexit

(Reform UK)

France
National Rally

Left populist

France
Insoumise

Note: Statistically significant differences shown in bold. “Support” percentages represent
respondents who have a favorable view of each party. “Do not support” percentages
represent respondents who have an unfavorable view of each party. Survey fielded before
the Brexit Party was renamed “Reform UK.” For more information on European populist
parties, see Appendix B.

Source: Fall 2020 Global Attitudes Survey. Q24c.
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shares of those who support the French left-wing populist party La France Insoumise say there is
discrimination against Muslims in their society.

In the U.S., Republicans and Republican-leaning independents are more likely than their
Democratic counterparts to say there is discrimination against Christians (62% vs. 32%,
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respectively). In contrast, Democrats are more likely than Republicans to say Jews and Muslims
face discrimination. For example, 62% of Democrats say there is a lot of discrimination against
Muslims in their society, compared with just 23% Republicans.

Many think discrimination going unseen is a bigger problem for their

country

Majorities in Germany, the UK and the U.S.
think that when it comes to discrimination
against ethnic and racial minorities, people not
seeing discrimination where it really does exist
is a bigger problem for their country than
people seeing it where it does not exist. Six-in-
ten or more hold this view in all three countries,
including 68% of Germans. French people are
divided, with about equal shares professing
each opinion.

Many say bigger problem is
discrimination going unseen

% who say ___is the bigger problem for their country

when it comes to discrimination against ethnic and

racial minority groups
People seeing

discrimination where
it really does NOT exist

People NOT seeing
discrimination where it
really DOES exist

27% 68%

Germany

o
Note: Those who did not answer are not shown.
Source: Fall 2020 Global Attitudes Survey. Q25.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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Views differ widely by age, with people ages 18 to 29 significantly more likely than those 65 or
older to think discrimination against ethnic and racial minority groups going unseen is a bigger
problem for their country. Such double-digit age gaps appear in each country surveyed, with the
largest gap appearing in France (32 percentage points).

Younger and more educated people more concerned about discrimination

% who say people NOT seeing discrimination where it really DOES exist is the bigger problem for their
country when it comes to discrimination against ethnic and racial minority groups

Youngest-

65+ 50-64 18-29 oldest diff Less education More education  Diff

France Q—W +32 UK | : (S—P +13
30% 47% 62% 59% 72%

UK i -O9=-0=@0— +21 Us.t —O0=@ f o +11

5560 76 56 67
UsS. i CO—-O— +19 France | O—CO i +10
5154 73 42 52

Germany | —O08)— +14 Germany | ; @ | -1

61 7175 67 68

Note: Statistically significant differences shown in bold. The “less education” category is secondary education or below and the “more
education” category is postsecondary or above in all countries surveyed. See topline for full question wording.

Source: Fall 2020 Global Attitudes Survey. Q25.
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Small educational gaps exist in every country but Germany. For example, 72% of Britons with a
postsecondary education or higher say the bigger problem is people not seeing discrimination
where it really does exist, 13 points higher than those with a secondary education or less (59%).
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Again, these opinions are colored by ideology in
every country surveyed. Those on the
ideological left are significantly more likely to
think discrimination going unseen is a bigger
problem for their country than those on the
right.

The ideological gap is largest in the U.S., with
89% of those on the left stressing that it’s a
bigger problem that people do not see
discrimination where it does exist and only 35%
of those on the right agreeing.

In France, those with a favorable view of the
left-wing populist party La France Insoumise
are more likely than those with an unfavorable
view of the party to say the bigger problem for
their country is discrimination going unseen. In

Large ideological splits on issue of
seeing discrimination in society

% who think people NOT seeing discrimination

where it really DOES exist is a bigger problem for

their country

Right Center Left
US. é 1
35% 2% 89%
UK
51 66 78
France C0—=0
39 43 62
Germany i : W
65 65 78

L-R
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Note: All differences shown are statistically significant. See topline

for full question wording.
Source: Fall 2020 Global Attitudes Survey. Q25.
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Western Europe”
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contrast, those with a favorable view of the right-wing populist parties AfD and the Brexit Party
(Reform UK) are more likely to say the bigger problem is people seeing discrimination where it

really does not exist.
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4. Political correctness and offensive speech

In all three European countries surveyed,
respondents are closely divided over whether
people today are too easily offended or whether
people should be careful what they say to avoid
offending others. However, only four-in-ten
Americans think people should be careful what
they say to avoid offending others, with a
majority (57%) saying people today are too
easily offended by what others say.

Those ages 65 or older in France and Germany
are more likely than those ages 18 to 29 to say
people should be careful what they say to avoid
offending others, while in the U.S. and UK there
are no significant age differences.

Germans slightly favor being careful to
avoid offense; in other publics, more say
people are too easily offended

% who say ...
People today are People should be
too easily careful what they
offended by what say to avoid
others say offending others
Germany 45% 53%
France 52 46
UK 53 44
u.s. 57 40

Note: Those who did not answer are not shown.

Source: Fall 2020 Global Attitudes Survey. Q12.
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Western Europe”
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“I think people get scared to be passionate
about being British these days because
you get labeled as being a racist.”

—Man, 40, Birmingham, Right Leaver
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Ideological leanings play a role in how
American, British and German adults feel. The
ideological gap is largest in the U.S., where 65%
of those on the ideological left think people
should be careful to avoid offending others,
compared with about one-in-four on the right, a
gap of 42 percentage points. The left-right
difference is 17 points in the UK and 15 points
in Germany.

While there is no significant difference between
the left and right in France, those in the
ideological center are less likely than those on
the ideological left to think people should be
careful what they say to avoid offending others.

In the U.S., these ideological differences are
closely related to partisanship. Six-in-ten
Democrats and Democratic-leaning
independents say people should be careful what
they say to avoid offending others, while only
17% of Republicans and GOP-leaners say the
same. Women in the U.S. are also more likely to
think people should be careful what they say
than men.

In the UK, those who identify as Remainers are
much more likely than those who identify as
Leavers to say people should be careful what
they say to avoid offending others (53% vs. 27%,
respectively).

Ideological left more concerned with
avoiding offense with what they say

% who say people should be careful what they say to
avoid offending others

L-R

Right Center Left diff

U.S. | é : é i +42

23% 42% 65%

UK +17
38 40 55

Germany +15

46 54 61

France | QOO +6

40 45 51

Note: Statistically significant differences shown in bold. See topline
for full question wording.

Source: Fall 2020 Global Attitudes Survey. Q12.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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“There are all these things that growing
up you just accepted it as that’s the name
of that place. You don’t know what it is.
And when you actually find out who that
person was or what they were
responsible for. I mean times were
different and I understand that there
were different considerations, but we
know now that that was all wrong. It was
wrong and I think it should be
addressed.”

—Woman, 38, Edinburgh, Left Remainer
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In the U.S. and the UK, political cleavages drove discussion of politically correct culture

Though there was no explicit . . . e
SESTEN 1T TS NS Republicans, Leavers share similar views on politically

dealing with issues of political correct culture but focus on different aspects

correctness (or “PC culture,” as

the focus group participants e —
often said), many in both the Y
U.S. and UK brought up the topic —_— = INS
themselves, especially when Republicans Leavers
prompted to discuss the biggest
issues facing the country as well ® Fear of being
- v called racist
as what makes them proud or N ® Declining patriotism
e eakness
embarrassed to be British or , ® Feelings of loss/nostalgia ¢ Jh(’k:]s/r Serni?b?f d
SR ® PCculture is for a different time umor prohibfie
not real . e |dentifying as
e Political leaders . s
. English or British
Leavers in the UK and (Trump and Johnson) seen as offensive
Republicans in the U.S. ® PC culture has gone too far
overwhelmingly highlighted the
negative aspects of PC culture or
“cancel culture,” as they saw it.
These groups stressed what they
perceived as declining
patriOtism as aresult of PC Note: This graphical representation reflects the breadth of ideas shared by focus group
culture. Leavers pointed to participants, not the frequency with which these ideas came up.

Source: Focus groups conducted Aug. 19-Nov. 20, 2019.

StereOtypeS they felt existed in “Views About National Identity Becoming More Inclusive in U.S., Western Europe”

the UK that those who fly the St.
George’s Cross or who are proud
to be English are racists.
Similarly, Republicans in the U.S. discussed declining respect for the American flag, the Pledge of Allegiance
and “the pride of America and being an American ... being dwindled away.”

PEW RESEARCH CENTER

Some participants pointed with nostalgia to a time when people were not “forced to tolerate things in this
country.” Leavers and Republicans also brought up President Donald Trump and Prime Minister Boris Johnson
in the context of PC culture. Leavers looked to Johnson as a positive example of someone who bucks the
trend of PC culture, while Republicans brought up instances where President Trump and his supporters were
victimized by PC culture.
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Some aspects of PC culture were characterized differently in the U.S. and the UK, however. UK participants
pointed to the role of media in enforcing PC culture and the prohibition of certain jokes for being racist. For
instance, one London group said they “should be able to make a racist joke, but it might not be perceived as a
joke.” In the U.S., one group of Republicans discussed how PC culture reflects underlying weakness among

“the little snowflakes.”

Still, not all participants viewed
PC culture as a negative. Some
Democrats and Remainers
discussed how PC culture has
led to a reckoning with national
history. Edinburgh participants
discussed the necessity of
renaming statues and
monuments (the focus groups
were conducted in fall of 2019,
prior to racial justice
demonstrations calling for the
removal of statues and
monuments related to the
transatlantic slave trade). One
Seattle Democrat stated that
shameful events “did happen
and it affects our country and
how people think of other people
and ourselves.”

Remainer and Democratic
groups also focused on different
issues when it came to PC
culture. Remainers thought PC
culture was responsible for more

Democrats and Remainers see positives in politically
correct culture, though some worry about downsides

U.S. UK
: N L
2 1N
Democrats Remainers

e Better business
practices

® Country isn't
inclusive enough

e National history has
been whitewashed

® Increased
polarization

® |ncreased
tolerance

® Racist jokes no
longer
acceptable

¢ Gone too far

Note: This graphical representation reflects the breadth of ideas shared by focus group

participants, not the frequency with which these ideas came up.
Source: Focus groups conducted Aug. 19-Nov. 20, 2019.

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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tolerance in society. In Birmingham, one person discussed racist cartoons from the 1970s, arguing that “if
you were to see it nowadays, you’d think ‘oof’ because things have just changed ... it's stamped out now.”
Similarly, one group of Democrats argued that one “instance where cancel culture is helping” is through
boycotts of certain products to combat harmful business practice abroad.

Some Democrats and Remainers were worried that PC culture could end up being a harmful force, however.
Some Remainers thought PC culture had “gone too an extreme” and that it meant always being afraid of
offending someone. Democrats worried that the “weaponization of difference” could exacerbate polarization.
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5. National pride and shame

Publics are split when it comes
to personal feelings of pride,
shame or both for their
country. Only in Germany do
roughly half (53%) say they feel
proud of their country most of
the time. In France and the UK,
roughly equal shares of the
public say they are proud of
their countries as say they are
both proud and ashamed. In
the U.S., only 39% say they are
proud most of the time.

In the UK, a majority of those
who place themselves on the
right of the political spectrum

say they are proud of the UK most of the time,
41 percentage points more likely than those
who place themselves on the left. The difference

Most say they are proud or a mix of proud and

ashamed of their country

% who say they are ___ of their country most of the time

® Proud

Germany

France B,

UK 1

us.

Note: Those who did not answer are not shown.
Source: Fall 2020 Global Attitudes Survey. Q3.

53%

I(AJ
@ I
~
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50

Often proud and often ashamed

37%

47

H Ashamed

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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with you

between the right and the left is similarly large

in America (39 points).

“A patriot is somebody who would be
willing to die for you even if they disagree

—Man, 58, Houston, Independent

www.pewresearch.org
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While relatively few across all countries say
they are ashamed of their country most of the
time, about one-in-five of those on the left in
the U.S. and UK express this view. Similar
shares of those on the left in the U.S. and UK
say they are ashamed of their country as say
they are proud of it.

Attitudes toward tradition shape personal
feelings of pride among those in the U.S., the
UK and France. Those who feel their country
will be better off sticking to its traditions are
more likely than those who feel their country
will be better off if it is open to changes to say
they are proud of their country.

Christians are more likely than non-Christians
to say they are proud of their country in every
country surveyed. (In Germany and the UK,
non-Christians were less likely to respond to
the question.) This divide is largest in the U.S.,
where 48% of Christians say they are proud of
their country most of the time, compared with
22% of non-Christians.

Britons and Americans on the
ideological right much more likely to
express pride in their country

% who say they are proud of their country most of the
time

Left Center  Right R-L diff
UK é é +41
17% 44%  58%
U.S.1 O O O +39
16 39 55
Germany | Q0@ +5
4651 55
France +4
3943 51

Note: Statistically significant differences shown in bold. See topline
for full question wording.

Source: Fall 2020 Global Attitudes Survey. Q3.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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“I like to think that patriotism is a good
word, but every experience I have ever
had with anybody using it has always
been negative.”

—Man, 57, Seattle, Independent

www.pewresearch.org
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U.S. and UK focus group participants share points of pride and shame in their countries

Focus group participants in the
U.S. and UK were prompted to
name things that made them
proud and ashamed to be
American or British. Shared
points of pride between
participants in both countries
included history, education,
diversity and sports. U.S.
discussions, for their part,
focused more on freedom, the
right to vote and being known
as a land of opportunity. In
Britain, the emphasis was on
the National Health Service, the
royal family and the widespread
usage of the English language.

Participants in both countries
cited being ashamed about
racism and political
correctness. Those on the left
in both the U.S. and UK tended
to cite racism as a source of
shame, while those on the right

Focus group participants in U.S. and UK cite racism,
political correctness as things that make them
embarrassed

Things that made participants proud to be American/British

u.s. Both UK

Freedom National Health Service

(NHS)

History

Right to vote Education The monarchy
Opportunity Diversity English language
Sports

Things that made participants embarrassed or ashamed to be
American/British

U.S. Both UK
Donald Trump

Racism Brexit

Opioid epidemic Political correctness Boris Johnson

Behavior of Britons abroad
Note: This graphical representation reflects the breadth of ideas shared by focus group
participants, not the frequency with which these ideas came up.

Source: Focus groups conducted Aug. 19-Nov. 20, 2019.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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mentioned “PC culture.” Both Americans and Britons also named their respective head of state as a source of
embarrassment (focus groups were conducted in 2019, when Donald Trump was president). And while U.S.
participants also named the opioid epidemic as a source of shame, UK groups brought up Brexit and the

behavior of British people abroad.
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What does it mean to be a patriot?

Focus groups conducted in 2019 across the U.S. were asked to describe a strong patriot. Often, the first
characterization was someone who serves or served in the military. Participants who identified as Republican,
independent and Democratic all cited military service or respect for the military in general as elements of a
patriot.

In general, Republican participants tended to see “patriot” as a positive label. However, other respondents
hesitated to embrace the word. For example, a discussion among independents in Houston suggested that
“patriot” as a term has been co-opted and has grown to mean something more extreme or even racist. People
also expressed a tension between the concept of patriotism and what they imagined patriots to look like. For
example, Democratic participants often cited “patriots” as those who wore “Make America Great Again” hats,
but noted this as a tension or distortion of what they viewed as patriotism in its ideal sense.

The American flag was commonly evoked in the conversation, but differently depending on political
persuasion. Republican participants, for their part, described patriots as people who would stand up for the
flag. (Around the time focus groups were conducted, Colin Kaepernick, a former NFL quarterback well known
for kneeling during the national anthem, was in the news regarding a workout with the Atlanta Falcons.) And
while participants of all political stripes discussed how patriots are likely to embrace or fly the flag, Democrats
often criticized the flag as something people “hide behind.”

UK focus group participants were asked to describe someone with a strong British national identity and some
echoed the concerns expressed in U.S. groups: that patriotism is often distorted to validate extreme
viewpoints, such as racism. One discussion among Remain voters suggested that Leavers were more
associated with “Britishness,” but in an exclusionary way, hence the need to leave Europe. A participant in a
focus group of right-leaning Leavers felt she couldn’t express patriotism for risk of offending others. The
example discussed by the group centered around putting up flags, another parallel to U.S. group discussion of
patriots and patriotism.

www.pewresearch.org
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6. Tradition vs. change

In every country surveyed, more say their
country will be better off in the future if it is
open to changes regarding its traditions and
way of life than say their country will be better
off sticking to its traditions. This ranges from a
high of 68% in the UK who are open to changes

Outside of France, majorities are open
to traditions changing

% who say their country will be better off in the future if
it is open to changes regarding its traditions and way

of life

to alow of 51% in France.

Those on the left are consistently much more
likely than those on the right to say their
country will be better off if it is open to
traditions changing. This difference is
particularly stark in the U.S., where those on
the left are 60 percentage points more likely
than those on the right to be open to changes
regarding traditions. However, differences of 20
percentage points or more are present in the

UK, Germany and France.

Younger people — those ages 18
to 29 — are more open to
changes to tradition than older
adults in every country but
Germany, and in the U.S. and
France, this divide is
particularly large.

Education is also related to
openness to change. In all
countries surveyed, those with
a postsecondary education or
above are more likely than
those with a secondary
education or less to say their
country will benefit from being

Right Center Left Total
UKt 1 68
55% 67% 86%
Us.: O @ O— 60
32 71 92
Germany a@—-0 59
5256 73
Francey—— O @-OQO— — 51
44 53 64

Note: See topline for full question wording.

Source: Fall 2020 Global Attitudes Survey. Q8.

“Views About National Identity Becoming More Inclusive in U.S.,
Western Europe”
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Younger adults more likely to say their country will be
better off if open to changing traditions

% who say their country will be better off in the future if it is open to
changes regarding its traditions and way of life

Youngest-
65+ 50-64 18-29 oldest diff
i
us. é} 1 ‘ é +35
43% 57% 78%
France O— O +31
41 42 73
UK 1 o0e-Q —— +13
63 70 76
Germany ; : +6
56 62 62
Note: Statistically significant differences shown in bold. See topline for full question
wording.

Source: Fall 2020 Global Attitudes Survey. Q8.
“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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open to changes. This
difference is largest in
Germany, where 68% of those
with more education say their
country should be open to

changes, compared with 55% of

those with less education.

Support for populist parties is
also related to attitudes about
tradition and change. In
Germany, for example, AfD
supporters are 31 percentage
points more likely than
nonsupporters to say their
country will be better off if it
sticks to its traditions and way
of life. This difference is also
present between supporters
and nonsupporters of the
Brexit Party (Reform UK) and
France’s National Rally.

Supporters of France’s left-

44
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Right-wing populist supporters in Germany, UK,
France more likely than nonsupporters to say their
country should stick to its traditions

% who say their country will be better off in the future if it sticks to its
traditions and way of life

Rightpopulist ________ = Support__ ® Do not support Diff
(0)
Germany 65%
AfD +31

UK
Brexit
(Reform UK)

France
National Rally +15
Left populist

+28

France
Insoumise

Note: All differences shown are statistically significant. “Support” percentages represent
respondents who have a favorable view of each party. “Do not support” percentages
represent respondents who have an unfavorable view of each party. For more information
on European populist parties, see Appendix B. See topline for full question wording.
Source: Fall 2020 Global Attitudes Survey. Q8.

“Views About National Identity Becoming More Inclusive in U.S., Western Europe”
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wing populist La France Insoumise party, on the other hand, are less likely to say France will be
better off in the future if it sticks to its traditions and ways of life than nonsupporters.

www.pewresearch.org
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Methodology

About Pew Research Center’s Fall 2020 Global Attitudes Survey

Results for the survey are based on telephone interviews conducted under the direction of Gallup
and Abt Associates. The results are based on national samples, unless otherwise noted. More
details about our international survey methodology and country-specific sample designs are

available here.
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Appendix A: About the focus groups

Pew Research Center conducted a series of focus groups to better understand national identity and
globalization. We conducted 26 focus groups from Aug. 19 to Nov. 20, 2019 in cities across the

U.S. and UK, grouped by political and geographic attributes as described below in the table (for

more, see the methodology). All groups were asked questions about their local communities,
national identities and globalization by a trained moderator. The questions were based on a

discussion guide designed by Pew Research Center.

United States

t
%

1

" Houston ’

A

United Kingdom

S| L]
L2 SO #

%’J!Edinburgh

-3 \
- v
i

}

-

L
s e—London

7 * Newcastle

4
» Bifmjngham
v

Group 1 Group 2 Group 3 Group 4
Houston, White rural White urban White suburban Hispanic mix of urban
Texas Republicans Democrats independents and and suburban
weak partisans from  independents and weak
both parties partisans
Pittsburgh, White rural White urban White suburban Black mix of urban and
Pennsylvania  Republicans Democrats independents and suburban and
weak partisans independents and weak
from bath parties partisans
Seattle, White rural White urban White suburban Asian American and
Washington Republicans Democrats independents and Pacific Islanders mix of
weak partisans urban and suburban
from both parties independents and weak
partisans
Birmingham, Political right, Political right, Political left, voted Political left, voted to
England voted to leave voted to remain toremaininthe EU  leave the EU
the EU in the EU
Edinburgh, Voted to remain Voted to remain N/A N/A
Scotland in the EU, voted in the EU, voted
to leave the UK to remain in the
UK
London, Political right, Political right, Political left, voted Political left, voted to
England voted to leave voted to remain to remaininthe EU  leave the EU
the EU in the EU
Newcastle, Political right, Political right, Political left, voted Political left, voted to
England voted to leave voted to remain toremaininthe EU  leave the EU
the EU in the EU

In the UK, four groups each were conducted in London, Birmingham and Newcastle, and two

groups were conducted in Edinburgh, Scotland. These groups took place Aug. 19 to 29, 2019. In

the U.S., four groups each were conducted in Seattle, Houston and Pittsburgh from Oct. 28 to Nov.

www.pewresearch.org
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20, 2019. Participants in both countries were recruited using a screening questionnaire designed
by Pew Research Center. All participants were given financial renumeration for their time.

The data from these discussions was primarily analyzed for a data essay exploring local, national
and globalized identities in the U.S. and UK. But, throughout this report, we have also drawn on
these discussions and included quotations to illustrate how some of the topics of this report — such
as democratic satisfaction and attitudes toward elites — were talked about in these groups.

Quotations were chosen to provide context for the survey findings and do not necessarily represent

the majority opinion in any particular group or country. Quotations may have been edited for
grammar and clarity.

www.pewresearch.org
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Appendix B: Classifying European political parties
Classifying parties as populist

Although experts generally agree that populist political leaders or parties display high levels of
anti-elitism, definitions of populism vary. We use three measures to classify populist parties: anti-
elite ratings from the 2019 Chapel Hill Expert Survey (CHES), Norris’ Global Party Survey and The
Popul.ist. We define a party as populist when at least two of these three measures classify it as
such.

CHES, which was conducted from February to May 2020, asked 421 political scientists
specializing in political parties and European integration to evaluate the 2019 positions of 277
European political parties across all European Union member states. CHES results are regularly
used by academics to classify parties with regard to their left-right ideological leanings, their key
party platform positions and their degree of populism, among other things.

We measure anti-elitism using an average of two variables in the CHES data. First, we used
“PEOPLE_VS_ELITE,” which asked the experts to measure the parties with regard to their
position on direct vs. representative democracy, where 0 means that the parties support elected
officeholders making the most important decisions and 10 means that “the people,” not politicians,
should make the most important decisions. Second, we used “ANTIELITE,_ SALIENCE,” which is a
measure of the salience of anti-establishment and anti-elite rhetoric for that particular party, with
0 meaning not at all salient and 10 meaning extremely salient. The average of these two measures
is shown in the table below as “anti-elitism.” In all countries, we consider parties that score above
a 7.0 as “populist.”

The Global Party Survey, which was conducted from November to December 2019, asked 1,861
experts on political parties, public opinion, elections and legislative behavior to evaluate the

ideological values, issue position and populist rhetoric of parties in countries on which they are an
expert, classifying a total of 1,051 parties in 163 countries. We used “TYPE_POPULISM,” which
categorizes populist rhetoric by parties. We added only “strongly populist” parties using this
measure.

The PopulList is an ongoing project to classify European political parties as populist, far right, far

left and/or Euroskeptic. The project specifically looks at parties that “obtained at least 2% of the
vote in at least one national parliamentary election since 1998.” It is based on collaboration
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between academic experts and journalists. The PopulList classifies parties that emphasize the will
of the people against the elite as populist.5

The Brexit Party in the UK (now called Reform UK) is only classified as populist on one measure
but is still included for analysis in the report. It is not included in the PopulList and does not meet
our anti-elite CHES threshold of 7.0, but is considered a right-wing populist party by the Global

Party Survey and other experts.

Classifying parties as left, right or center

We can further classify these traditional and populist parties into three groups: left, right and
center. When classifying parties based on ideology, we relied on the variable “LRGEN” in the
CHES dataset, which asked experts to rate the positions of each party in terms of its overall
ideological stance, with 0 meaning extreme left, 5 meaning center and 10 meaning extreme right.
We define left parties as those that score below 4.5 and right parties as those above 5.5. Center
parties have ratings between 4.5 and 5.5.

European populist party classifications

Party Country 2019 Left-right 2019 Anti-elitism 2019 Global Party Survey The PopulList
Populist parties on the left

La France Insoumise France 1.3 8.3 Strongly populist Populist
Populist parties on the right

Brexit Party UK 8.2 5.3 Strongly populist -
Alternative for Germany (AfD) Germany 9.2 9.0 Strongly populist Populist
National Rally France 9.8 8.6 Strongly populist Populist

Notes: Left-right indicates the average score CHES experts gave each party on an 11-point left-right scale. Scores for anti-elitism are an
average of party position on direct vs. representative democracy and the salience of anti-elite rhetoric within the party. Political party name
was fielded as “Brexit Party” in the UK (now called Reform UK).

Source: CHES (2019). Global Party Survey (2019). The PopulList (2019).
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5 Mudde, Cas. 2004. “The Populist Zeitgeist.” Government and Opposition.
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Topline questionnaire

Pew Research Center
Fall 2020 Survey
May 5, 2021 Release

Methodological notes:

Survey results are based on national samples. For further details on sample designs, see
our international survey methods database.

The following table shows the unweighted sample sizes and the error attributable to
sampling that would be expected at the 95% level of confidence for different groups in the
United States in the survey:

Group Unweighted sample size Weighted % Plus or minus ...

Total sample 1003 3.7 percentage points
Rep/Lean Rep 426 41 5.6 percentage points
Dem/Lean Dem 492 49 5.3 percentage points

Due to rounding, percentages may not total 100%. The topline “total” columns show 100%,
because they are based on unrounded numbers.

Not all questions included in the Fall 2020 Survey are presented in this topline. Omitted
questions have either been previously released or will be released in future reports.
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Q3. Which statement comes closest to your view?

I'm proud of

I'm ashamed

I'm often
proud of my
country, but

my country of my country I'm often
most of the most of the ashamed of it
time time as well DK/Refused Total
United States Fall, 2020 39 10 50 2 100
France Fall, 2020 45 47 3 100
Germany Fall, 2020 53 37 5 100
United Kingdom | Fall, 2020 41 10 46 3 100
Q8. Please tell me which statement is closer to your view,
even if neither is exactly right.
(Survey
country) will
(Survey be better off in
country) will | the future if it
be better off in| is open to
the future if it changes
sticks to its regarding its
traditions and | traditions and
way of life way of life DK/Refused Total
United States Fall, 2020 38 60 2 100
France Fall, 2020 46 51 3 100
Germany Fall, 2020 40 59 1 100
United Kingdom | Fall, 2020 28 68 4 100
Q11. Please tell me which statement is closer to your view, even if neither is exactly right.
Immigrants in our country today want to adopt (survey country nationality) customs and way
of life OR Immigrants today want to be distinct from (survey country nationality) society
First Second Both (DO NOT | Neither (DO
statement statement READ) NOT READ) DK/Refused Total
United States Fall, 2020 65 28 0 0 7 100
Spring, 2018 54 37 3 1 5 100
France Fall, 2020 49 43 0 0 8 100
Spring, 2018 51 44 2 0 3 100
Spring, 2014 44 54 1 0 1 100
Germany Fall, 2020 51 42 0 0 7 100
Spring, 2018 33 58 4 1 3 100
Spring, 2014 32 59 6 0 4 100
United Kingdom | Fall, 2020 57 30 0 0 13 100
Spring, 2018 43 46 4 1 6 100
Spring, 2014 34 47 9 0 9 100

In Fall 2020, 'both' and 'neither' volunteer responses were not specified.
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Q12. Please tell me which statement is closer to your view,
even if neither is exactly right.
People should
be careful People today
what they say | are too easily
to avoid offended by
offending what others
others say DK/Refused Total
United States Fall, 2020 40 57 2 100
France Fall, 2020 46 52 3 100
Germany Fall, 2020 53 45 2 100
United Kingdom | Fall, 2020 44 53 3 100

Q22a. Some people say that the following things are important for being truly (survey country
nationality). Others say they are not important. How important do you think each of the
following is? a. To have been born in (survey country)

Very Somewhat Not very Not at all
important important important important DK/Refused Total
United States Fall, 2020 20 15 23 42 0 100
Spring, 2016 32 23 23 21 1 100
France Fall, 2020 16 16 36 31 0 100
Spring, 2016 25 22 31 20 1 100
Germany Fall, 2020 13 12 39 35 1 100
Spring, 2016 13 21 41 23 1 100
United Kingdom | Fall, 2020 15 16 31 38 1 100
Spring, 2016 32 24 24 18 1 100

Q22b. Some people say that the following things are important for being truly (survey country
nationality). Others say they are not important. How important do you think each of the
following is? b. To be able to speak (survey country language)

Very Somewhat Not very Not at all
important important important important DK/Refused Total
United States Fall, 2020 49 28 9 14 0 100
Spring, 2016 70 22 5 3 100
France Fall, 2020 66 27 6 1 0 100
Spring, 2016 77 20 2 0 1 100
Germany Fall, 2020 76 18 4 1 0 100
Spring, 2016 79 19 1 1 0 100
United Kingdom | Fall, 2020 57 30 7 4 1 100
Spring, 2016 81 17 2 1 0 100

Q22c. Some people say that the following things are important for being truly (survey country
nationality). Others say they are not important. How important do you think each of the
following is? c. To be a Christian

Very Somewhat Not very Not at all
important important important important DK/Refused Total
United States Fall, 2020 21 14 15 49 1 100
Spring, 2016 32 19 17 31 1 100
France Fall, 2020 6 8 29 56 1 100
Spring, 2016 10 13 30 45 2 100
Germany Fall, 2020 11 12 35 42 1 100
Spring, 2016 11 19 38 30 1 100
United Kingdom | Fall, 2020 9 11 27 52 1 100
Spring, 2016 18 19 24 38 1 100
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Q22d. Some people say that the following things are important for being truly (survey country
nationality). Others say they are not important. How important do you think each of the
following is? d. To share (survey country nationality) customs and traditions

Very Somewhat Not very Not at all
important important important important DK/Refused Total
United States Fall, 2020 35 36 15 14 1 100
Spring, 2016 45 39 9 6 1 100
France Fall, 2020 36 35 22 7 0 100
Spring, 2016 45 38 12 4 1 100
Germany Fall, 2020 30 32 30 8 0 100
Spring, 2016 29 44 23 3 1 100
United Kingdom | Fall, 2020 30 40 18 11 1 100
Spring, 2016 54 33 7 5 1 100

Q24a. Please tell me how much discrimination there is against each of these groups in our
society today. Would you say there is a lot of discrimination, some, only a little, or none at all
against...? a. Christians

A lot Some Only a little None at all DK/Refused Total
United States Fall, 2020 16 31 27 25 1 100
France Fall, 2020 11 15 36 35 2 100
Germany Fall, 2020 5 18 24 49 4 100
United Kingdom | Fall, 2020 9 22 30 36 3 100

Q24b. Please tell me how much discrimination there is against each of these groups in our
society today. Would you say there is a lot of discrimination, some, only a little, or none at all
against...? b. Jews

A lot Some Only a little None at all DK/Refused Total
United States Fall, 2020 17 49 22 10 2 100
France Fall, 2020 21 29 34 14 2 100
Germany Fall, 2020 34 30 16 14 6 100
United Kingdom | Fall, 2020 18 40 24 13 5 100

Q24c. Please tell me how much discrimination there is against each of these groups in our
society today. Would you say there is a lot of discrimination, some, only a little, or none at all
against...? c. Muslims

A lot Some Only a little None at all DK/Refused Total
United States Fall, 2020 45 37 13 5 1 100
France Fall, 2020 38 29 23 8 2 100
Germany Fall, 2020 38 31 13 14 4 100
United Kingdom | Fall, 2020 38 39 14 6 3 100

Q25. When it comes to discrimination against ethnic and racial

minority groups, which do you think is the bigger problem for

the country today?

People seeing People NOT

discrimination seeing

where it really | discrimination

does NOT where it really
exist DOES exist DK/Refused Total

United States Fall, 2020 36 61 3 100
France Fall, 2020 48 45 7 100
Germany Fall, 2020 27 68 5 100
United Kingdom | Fall, 2020 29 64 7 100

In France and Germany, asked 'discrimination against ethnic minority groups.'



