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About the Pew-Knight Initiative 

The Pew-Knight Initiative supports new research on how Americans absorb civic information, 

form beliefs and identities, and engage in their communities. Pew Research Center is a 

nonpartisan, nonadvocacy fact tank that informs the public about the issues, attitudes and trends 

shaping the world. Knight Foundation is a social investor committed to supporting informed and 

engaged communities.   

© Pew Research Center 2024 

 

  

https://www.pewresearch.org/pew-knight/
https://www.pewresearch.org/
https://knightfoundation.org/
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How we did this 

Pew Research Center conducted this study to better understand the local news habits and attitudes 

of U.S. adults. It is a follow-up to a similar study conducted in 2018. 

The survey of 5,146 U.S. adults was conducted from Jan. 22 to 28, 2024. Everyone who completed 

the survey is a member of the Center’s American Trends Panel (ATP), an online survey panel that 

is recruited through national, random sampling of residential addresses. This way nearly all U.S. 

adults have a chance of selection. The survey is weighted to be representative of the U.S. adult 

population by gender, race, ethnicity, partisan affiliation, education and other categories. Read 

more about the ATP’s methodology.  

Refer to the topline for the questions used for this survey, along with responses, and to 

the methodology for more details. 

This is a Pew Research Center report from the Pew-Knight Initiative, a research program funded 

jointly by The Pew Charitable Trusts and the John S. and James L. Knight Foundation. Find 

related reports online at https://www.pewresearch.org/pew-knight/. 

https://www.pewresearch.org/journalism/2019/03/26/for-local-news-americans-embrace-digital-but-still-want-strong-community-connection/
https://www.pewresearch.org/our-methods/u-s-surveys/the-american-trends-panel/
https://www.pewresearch.org/our-methods/u-s-surveys/the-american-trends-panel/
https://www.pewresearch.org/wp-content/uploads/sites/20/2024/04/PJ_2024.05.07_local-news-trends_topline.pdf
https://www.pewresearch.org/pew-knight/
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The local news landscape in America is going through profound changes as both news consumers 

and producers continue to adapt to a more digital news environment. We recently asked U.S. 

adults about the ways they access local news, as 

well as their attitudes toward local journalism, 

finding that: 

▪ A growing share of Americans prefer 

to get local news online, while fewer 

are getting news on TV or in print. 

And newspapers are no longer primarily 

consumed as a print product – the majority 

of readers of local daily newspapers now 

access them digitally.  

▪ The share of U.S. adults who say they 

are paying close attention to local 

news has dropped since our last major 

survey of attitudes toward local news in 

2018, mirroring declining attention to 

national news. 

 

 

 

 

 

 

Americans increasingly prefer digital 

pathways to local news 

% of U.S. adults who say they prefer __ for getting local 

news and information 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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https://www.pewresearch.org/journalism/2019/03/26/for-local-news-americans-embrace-digital-but-still-want-strong-community-connection/
https://www.pewresearch.org/journalism/2019/03/26/for-local-news-americans-embrace-digital-but-still-want-strong-community-connection/
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▪ Americans still see value in local 

news and local journalists. A large 

majority say local news outlets are at least 

somewhat important to the well-being of 

their local community. Most people also say 

local journalists are in touch with their 

communities and that their local news 

media perform well at several aspects of 

their jobs, such as reporting the news 

accurately.  

▪ At the same time, a relatively small 

share of Americans (15%) say they 

have paid for local news in the last 

year. And many seem unaware of the major 

financial challenges facing local news: A 63% majority (albeit a smaller majority than in 2018) 

say they think their local news outlets are doing very or somewhat well financially. 

▪ Majorities of both major parties say local media in their area are doing their jobs 

well. While Republicans and GOP-leaning independents are slightly less positive than 

Democrats and Democratic leaners in their opinions of local media, views of local news don’t 

have the same stark political divides that exist within Americans’ opinions about national 

media.  

▪ Most Americans say local journalists should remain neutral on issues in their 

community, but a substantial minority say local journalists should take a more 

active role. About three-in-ten say local journalists should advocate for change in their 

communities, a view that’s especially common among Democrats and younger adults. 

These are some of the key findings from a new Pew Research Center survey of about 5,000 U.S. 

adults conducted in January 2024. This is the first in a series of Pew Research Center reports on 

local news from the Pew-Knight Initiative, a research program funded jointly by The Pew 

Charitable Trusts and the John S. and James L. Knight Foundation. 

  

Most Americans say local media are at 

least somewhat important to their 

community 

% of U.S. adults who say they think local news outlets 

are __ to the well-being of their local community 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 

12% 32 41 15

Extremely 

important

Very 

important

Not too/Not at 

all important

Somewhat 

important

https://www.pewresearch.org/short-reads/2021/08/30/partisan-divides-in-media-trust-widen-driven-by-a-decline-among-republicans/
https://www.pewresearch.org/short-reads/2021/08/30/partisan-divides-in-media-trust-widen-driven-by-a-decline-among-republicans/
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Americans largely hold positive views of local news organizations 

At a time when many local news outlets are struggling and Americans’ trust in the news media has 

waned, the vast majority of U.S. adults (85%) say local news outlets are at least somewhat 

important to the well-being of their local community. This includes 44% who say local journalism 

is extremely or very important to their community.  

About seven-in-ten U.S. adults (69%) say that local journalists in their area are mostly in touch 

with their community, up from 63% who said this in 2018. And most Americans also say their local 

news organizations are doing well at four key roles:  

▪ Reporting news accurately 

(71%) 

▪ Covering the most 

important stories (68%)  

▪ Being transparent (63%)  

▪ Keeping an eye on local 

political leaders (61%). 

These are relatively positive 

views compared with how 

Americans see news 

organizations more broadly. 

For instance, a 2022 Pew 

Research Center survey found 

that fewer than half of U.S. 

adults say that news 

organizations in general do a very or somewhat good job of covering the most important stories, 

reporting the news accurately and serving as a watchdog over elected leaders. 

Most Americans say local media are doing well at 

different aspects of reporting  

% of U.S. adults who say their local news media do each … 

 

Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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35
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63

61
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Cover the most important stories/issues
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Keep an eye on local political leaders

WellNot well

https://www.pewresearch.org/short-reads/2023/11/28/audiences-are-declining-for-traditional-news-media-in-the-us-with-some-exceptions/
https://www.pewresearch.org/short-reads/2022/10/27/u-s-adults-under-30-now-trust-information-from-social-media-almost-as-much-as-from-national-news-outlets/
https://www.pewresearch.org/journalism/2022/06/14/journalists-and-the-public-differ-on-how-journalists-are-doing-how-connected-they-are/
https://www.pewresearch.org/journalism/2022/06/14/journalists-and-the-public-differ-on-how-journalists-are-doing-how-connected-they-are/
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What’s more, views toward 

local news are not as politically 

polarized as Americans’ 

opinions about the news media 

overall. While Republicans and 

GOP-leaning independents are 

not quite as positive as 

Democrats and Democratic 

leaners in some of their 

assessments of local 

journalists, most Republicans 

still say the local media in their 

area are doing their jobs well.  

For example, roughly three-

quarters of Democrats (78%) 

say their local media do well at 

reporting news accurately, 

compared with about two-

thirds of Republicans (66%).  

By comparison, the 2022 survey found that 51% of Democrats and just 17% of Republicans say that 

news organizations in general do a very or somewhat good job of reporting the news accurately.  

Jump to more information on views toward local news organizations. 

 

Majorities of both political parties believe their local 

news media do various aspects of their jobs well 

% of U.S. adults who say their local news media do each well 

 

Note: All differences shown are statistically significant.  

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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Fewer Americans are closely following local news – and other types of news 

Despite these positive views toward local news organizations, there are signs that Americans are 

engaging less with local journalism than they used to. 

The share of Americans who say they follow 

local news very closely has fallen by 15 

percentage points since 2016 (from 37% to 

22%). Most U.S. adults still say they follow local 

news at least somewhat closely (66%), but this 

figure also has dropped in recent years. 

This trend is not unique to local news – 

Americans’ attention to national and 

international news also has declined.  

 

 

 

 

 

 

 

 

 

 

Declines in attention to both local and 

national news 

% of U.S. adults who say they follow each type of news … 

 Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 

37% 33 31 22
33 40 31 22

41% 45 42
45

44
43

43
45

78% 78
73

66
77

82
74

68

2016 2017 2018 2024 2016 2017 2018 2024

Very closely Somewhat closely

Local news National news

Net



8 

PEW RESEARCH CENTER 

www.pewresearch.org 

The local news landscape is becoming more digital 

The ways in which Americans access local news are changing, 

reflecting an increasingly digital landscape – and matching 

patterns in overall news consumption habits.  

Preferred pathways to local news 

▪ Fewer people now say they prefer to get local news through a 

television set (32%, down from 41% who said the same in 

2018).  

▪ Americans are now more likely to say they prefer to get local 

news online, either through news websites (26%) or 

social media (23%). Both of these numbers have increased 

in recent years. 

▪ Smaller shares prefer getting their local news from a print 

newspaper or on the radio (9% each).  

 

 

 

 

 

 

 

 

 

 

Americans’ preferred path 

to local news is moving 

online 

% of U.S. adults who say they prefer 

__ for getting local news and 

information 

 

Note: Respondents who did not answer are 

not shown. 

Source: Pew Research Center survey of U.S. 

adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With 

Local News” 

PEW-KNIGHT INITIATIVE 

https://www.pewresearch.org/journalism/fact-sheet/news-platform-fact-sheet/
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Specific sources for local news 

The types of sources (e.g., outlets or 

organizations) Americans are turning to are 

changing as well:  

▪ While local television stations are still 

the most common source of local news 

beyond friends, family and neighbors, the 

share who often or sometimes get news 

there has declined from 70% to 64% in 

recent years.  

▪ Online forums, such as Facebook 

groups or the Nextdoor app, have become 

a more common destination for local news: 

52% of U.S. adults say they at least 

sometimes get local news from these types 

of forums, up 14 percentage points from 

2018. This is on par with the percentage 

who get local news at least sometimes from 

local radio stations.  

▪ Meanwhile, a third of Americans say they at 

least sometimes get local news from a daily 

newspaper, regardless of whether it is 

accessed via print, online or through a social 

media website – down 10 points from 2018. 

The share of Americans who get local news 

from newspapers is now roughly on par 

with the share who get local news from 

local government agencies (35%) or 

local newsletters or Listservs (31%).  

 

 

More Americans get local news from 

online forums than daily newspapers  

% of U.S. adults who often or sometimes get local 

news and information from each type of source, 

regardless of whether they access them digitally 

 Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024.  

“Americans’ Changing Relationship With Local News”  

PEW-KNIGHT INITIATIVE 
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Not only are fewer Americans getting local news from newspapers, but local daily newspapers are 

now more likely to be accessed 

online than in print.  

▪ 31% of those who get news 

from daily newspapers do 

so via print, while far more 

(66%) do so digitally, 

whether through websites, 

apps, emails or social 

media posts that include 

content from the paper.  

▪ In 2018, just over half of 

those who got news from 

local daily newspapers 

(54%) did so from print, 

and 43% did so via a 

website, app, email or 

social media site. 

There is a similar move toward 

digital access for local TV stations, though local TV news is still mostly consumed through a TV set.  

▪ In 2024, 62% of those getting news from local TV stations do so through a television, 

compared with 37% who do so through one of the digital pathways. 

▪ An even bigger majority of local TV news consumers (76%) got that news through a TV set in 

2018. 

Jump to more information on how people access local news. 

Local newspapers are no longer accessed primarily 

through print 

Among U.S. adults who get news from each type of outlet, % who primarily 

get that news via … 

 
Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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The financial state of local news  

The turmoil for the local news industry in recent years has come with major financial challenges. 

Circulation and advertising revenue for newspapers have seen sharp declines in the last decade, 

according to our analysis of industry data, and other researchers have documented that thousands 

of newspapers have stopped publishing in the last two decades. There also is evidence of audience 

decline for local TV news stations, although advertising revenue on local TV has been more stable. 

When asked about the financial state of the 

news outlets in their community, a majority of 

Americans (63%) say they think their local news 

outlets are doing very or somewhat well, with a 

third saying that they’re not doing too well or 

not doing well at all. This is a slightly more 

pessimistic view than in 2018, when 71% said 

their local outlets were doing well, though it is 

still a relatively positive assessment of the 

financial state of the industry.  

Just 15% of Americans say they have paid or 

given money to any local news source in the 

past year – a number that has not changed 

much since 2018. The survey also asked 

Americans who did not pay for news in the past 

year the main reason why not. The most common explanation is that people don’t pay because 

they can find plenty of free local news, although young adults are more inclined to say they just 

aren’t interested enough in local news to pay for it. 

Jump to more information on how people view the financial state of local news. 

 

 

 

 

Share who think their local news is 

doing well financially has fallen since 

2018 but is still a majority 

% of U.S. adults who say they think their local news 

outlets are doing __ financially 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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https://www.pewresearch.org/journalism/fact-sheet/newspapers/#economics
https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/2023/report/#executive-summary
https://www.pewresearch.org/journalism/fact-sheet/local-tv-news/
https://www.pewresearch.org/journalism/fact-sheet/local-tv-news/
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Other key findings in this report 

Americans get local news about a wide 

variety of topics. Two-thirds or more of U.S. 

adults at least sometimes get news about local 

weather, crime, government and politics, and 

traffic and transportation, while smaller shares 

(but still at least half) say they get local news 

about arts and culture, the economy, schools, 

and sports. 

Relatively few Americans are highly 

satisfied with the coverage they see of 

many topics. The survey also asked 

respondents who at least sometimes get each 

type of local news how satisfied they are with 

the news they get. With the exception of 

weather, fewer than half say they are extremely 

or very satisfied with the quality of the news 

they get about each topic. For example, about a 

quarter of those who consume news about their 

local economy (26%) say they are extremely or 

very satisfied with this news. Read more about 

different local news topics in Chapter 2. 

 

 

 

 

 

 

Weather, crime, traffic and government 

are all commonly followed local news 

topics 

% of U.S. adults who get news and information about 

each local topic 

 
Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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When asked whether local journalists 

should remain neutral on community 

issues or advocate for change in the 

community, a majority of Americans (69%) 

say journalists should remain neutral, reflecting 

more traditional journalistic norms. However, 

29% say that local journalists should be 

advocating for change in their communities. 

Younger adults are the most likely to favor 

advocacy by journalists: 39% of those ages 18 to 

29 say that local journalists should push for 

change, as do 34% of those 30 to 49. Read more 

about Americans’ views of the role of local 

journalists in Chapter 4. 

Americans who feel a strong sense of 

connection to their community are more 

likely to engage with local news, say that 

local news outlets are important to the 

community, and rate local media more highly 

overall. For example, 66% of those who say they 

are very attached to their community say local news outlets are extremely or very important to the 

well-being of their local community, compared with 46% of those who are somewhat attached and 

31% of those who are not very or not at all attached to their community. 

  

Younger adults are more likely to say 

that local journalists should advocate 

for change in the community 

% of U.S. adults who say local journalists should … 

 

Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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1. Attention to local news  

The share of Americans who say they follow local news very closely now stands at 22% – a decline 

of 15 percentage points since 

2016, when 37% of U.S. adults 

said the same.  

Most U.S. adults (66%) still say 

they follow local news at least 

somewhat closely, although 

this number is also down. 

Roughly eight-in-ten adults 

(78%) followed local news at 

least somewhat closely in 2016.  

This decline in attention is not 

unique to local news: The 

percentage of Americans 

following national news very 

closely declined from 33% in 

2016 to 22% in 2024. And the 

share who say they follow the 

news all or most of the time (whether it is local, national or some other kind of news) dropped 

from 51% in 2016 to 38% in 2022.  

  

Fewer Americans are closely following local and 

national news  

% of U.S. adults who follow local news/national news … 

 
Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  

PEW-KNIGHT INITIATIVE 
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https://www.pewresearch.org/short-reads/2023/10/24/americans-are-following-the-news-less-closely-than-they-used-to/
https://www.pewresearch.org/short-reads/2023/10/24/americans-are-following-the-news-less-closely-than-they-used-to/
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The decline in attention to local 

news has occurred across 

demographic groups, though 

there are still major differences 

by age. Young adults are much 

less likely than their elders to 

say they follow local news: In 

2024, just 9% of Americans 

ages 18 to 29 say they follow 

local news very closely, 

compared with 35% of those 65 

and older.  

But people across all age 

groups have become less likely 

to follow local news in recent 

years. For instance, in 2016, 

23% of the youngest adults said 

they followed local news very 

closely, and 51% of the oldest 

adults said the same.  

About half of the youngest adults (47%) now say they follow local news at least somewhat closely, 

while majorities of all other age groups say this. 

Older adults are more likely to follow local news very 

closely, although attention is waning across all groups 

% of U.S. adults who follow local news very closely 

 
Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  

PEW-KNIGHT INITIATIVE 
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Americans with higher levels of formal education are less likely than those with a high school 

diploma or less education to follow local news very closely. While 17% of college graduates say they 

follow local news very closely, 28% of those with a high school education or less say the same. 

And while Americans at all levels of education 

have become less likely to follow local news, 

this gap has narrowed in recent years. In 2016, 

there were 23 percentage points between the 

highest and lowest education categories (24% 

vs. 47%), compared with an 11-point difference 

today.  

Black Americans are more likely than people in 

other racial and ethnic groups to follow local 

news very closely. But there is virtually no 

difference on this question between Democrats 

and Republicans (including those who lean 

toward each party). 

 

Across demographic groups, Americans 

are following local news less 

% of U.S. adults who follow local news very closely 

 2016 2024 DIFF 

Ages 18-29 23% 9% -14 

30-49 31 16 -15 

50-64 43 27 -16 

65+ 51 35 -16 

    

White 33 20 -13 

Black 52 31 -21 

Hispanic 43 21 -22 

Asian* * 18 -- 

    

College+ 24 17 -7 

Some college 36 19 -17 

HS or less 47 28 -19 

    

Rep/Lean Rep 35 22 -13 

Dem/Lean Dem 37 23 -14 

* Estimates for Asian adults are representative of English speakers 

only. Estimates are not available for 2016.  

Note: White, Black and Asian adults include those who report being 

only one race and are not Hispanic; Hispanic adults are of any race. 

All differences shown are statistically significant. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News”  

PEW-KNIGHT INITIATIVE 
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2. Local news topics 

Local news topics range from 

useful daily information like 

weather and traffic, to civic 

information about local 

government, crime and the 

economy, to cultural news 

about the arts and sports.  

Majorities of Americans say 

they get news at least 

sometimes about each of these 

topics, although weather is the 

only one followed often by 

most Americans. Roughly two-

thirds of U.S. adults (68%) say 

they often get news about local 

weather – double the share 

who often consume news about 

crime, the next most common 

topic.  

Those who pay more attention 

to local news generally are more likely to follow many of these topics. For example, adults 65 and 

older are more likely to get news about all of these topics than those ages 18 to 29, reflecting the 

broader difference between the age groups in attention to local news. 

There are other differences that hint at how local news needs vary across the U.S. For instance, 

Americans who live in urban areas are more likely than those in rural areas to say they often get 

local traffic news (32% vs. 24%). And parents of children under 18 are about twice as likely as 

those without young children to often get news about local schools (30% vs. 14%). 

Midwesterners are more likely than people in other regions to often get news about local sports 

(29%, vs. 22% or lower in other regions). And in general, Americans who describe themselves as 

“very attached” to their local community are more likely to say they often get news about all of 

these topics, reflecting a more general sense of engagement among those with high levels of 

community connection.  

Many Americans follow news about local weather, 

crime, traffic and government 

% of U.S. adults who get news and information about each local topic 

 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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The survey asked respondents who get news 

about each topic how satisfied they are with the 

quality of the news they get in that area. 

Weather is the only topic news consumers are 

highly satisfied about, with 63% of those who 

get local news about weather saying they are 

extremely or very satisfied with the news they 

get on the topic. Among those who get news 

about local traffic and sports, just over four-in-

ten say they are highly satisfied with the news 

they get (44% and 43%, respectively).  

Only about a quarter of those who consume 

news about the local economy (26%) or local 

government and politics (25%) say they are 

extremely or very satisfied with the quality of 

this news, although about twice as many 

respondents in each category say they are 

somewhat satisfied. 

  

Most local news consumers are not 

highly satisfied with the news they get 

about various topics 

Among U.S. adults who get news on each local topic,  

% who are ___ satisfied with the quality of the news  

they get 

 Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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3. Sources of local news 

The way Americans get local news is changing, both in terms of 

which devices they’re using and who is delivering the news.  

Television is still the most common way people prefer to get 

their local news, but it is no longer dominant as digital pathways 

to news continue to rise.  

About a third of U.S. adults (32%) say they prefer to get their 

local news via television, a decline from 41% in 2018. 

Meanwhile, the share who prefer to get local news from social 

media has increased, from 15% in 2018 to 23% today. And 

roughly a quarter of adults (26%) say they prefer to use news 

websites. Combined, about half of U.S. adults prefer to get news 

through one of these digital platforms – even if the content 

they’re getting may be coming from traditional media outlets 

with an online presence.  

Fewer Americans prefer print newspapers and radio for local 

news (9% each). The share who say they prefer print 

newspapers has dropped by 4 percentage points in the last six 

years. 

 

 

 

 

 

 

Americans increasingly 

likely to prefer digital 

pathways to local news 

% of U.S. adults who say they prefer 

__ for getting local news and 

information 

 

Note: Respondents who did not answer are 

not shown. 

Source: Pew Research Center survey of U.S. 

adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With 

Local News”  

PEW-KNIGHT INITIATIVE 



20 

PEW RESEARCH CENTER 

www.pewresearch.org 

In addition to the technologies 

being used to access local news, 

the organizations and specific 

sources where people are 

getting local news also are 

evolving.  

The share of Americans who 

say they often or sometimes get 

local news and information 

from daily newspapers has 

dropped from 43% in 2018 to 

33% today – putting 

newspapers on par with 

government agencies as a 

source of local news. About 

twice as many people say they 

at least sometimes get news 

from local TV stations (64%), 

but this also represents a drop 

from 70% six years ago.   

The two types of sources that 

have seen the most substantial 

growth are primarily digital by 

nature.  

The share of U.S. adults who at 

least sometimes get news from 

online forums like Facebook 

groups increased from 38% in 

2018 to 52% in 2024. More 

people also are getting news from online-only sources that aren’t included in any of the other 

categories (up from 15% in 2018 to 33% this year).  

As traditional outlets decline, more Americans are 

turning to online forums (such as Facebook) and other 

online-only sources for local news  

% of U.S. adults who say they often or sometimes get local news and 

information from … 

 
Note: All differences shown are statistically significant. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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If respondents said they got news from one of these sources, we asked them to name (in their own 

words) a specific source they were thinking of as “online-only.” Respondents cited a variety of 

different types of sources, reflecting the complexity of the ever-changing online information 

environment.  

Some people mentioned local websites and blogs, local news aggregator apps (such as 

NewsBreak), and specific Facebook groups and Instagram accounts. Others had more general 

responses such as social media sites more broadly (simply “Facebook”), search engines and online 

portals (such as Google or MSN), and outlets that cover more national news (e.g., CNN or 

Breitbart). 
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Growth in digital access 

extends to traditional news 

sources 

The impact of digital 

technology is visible through 

how people access two more 

traditional sources of local 

news: daily newspapers and TV 

stations.  

Many of these outlets now offer 

news not only in their original 

format (print and broadcast 

TV), but through websites and 

social media feeds as well. For 

example, among Americans 

who say they get news from 

local TV stations, a majority 

(62%) still say they primarily 

access it on a television, but 37% say they mainly access that information online – whether from a 

TV station’s website, app, email newsletter or social media posts.  

Among those who get news from local daily newspapers, just 31% access it primarily via their print 

version. About two-thirds of those who get news from local daily papers (66%) primarily access 

them online, including 41% who say they use websites or apps and 25% who say they use social 

media.  

How Americans access each of these types of outlets is becoming more digital. In 2018, people 

were more likely to access both local TV and newspapers via their original analog form: 76% of 

local TV consumers said they primarily accessed that news on TV, and 54% of daily newspaper 

users said they mostly used the print format.  

  

Americans no longer access local newspapers 

primarily through print 

Among those who get local news from each type of outlet, % who primarily 

access it via … 

 
Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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Even the way that people get information from 

friends and family shows signs of change.  

A majority of Americans say they often (18%) or 

sometimes (55%) get local news from other 

people in their community, such as friends, 

family or neighbors. In 2018, a slightly smaller 

share said they got local news this way often 

(17%) or sometimes (49%).  

News from friends, family and neighbors is still 

most often shared by word of mouth (i.e., in 

person or on the phone), but it is increasingly 

likely to be shared on social media. Among 

those who get local news from people in their 

community, 25% now say that primarily 

happens on social media, up from 17% in 2018. 

 

Getting local news from others still 

primarily happens via word of mouth 

Among U.S. adults who get local news from friends, 

family and neighbors, % who get that news via …  

 
Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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How Americans access their 

local news first depends on 

whether they have local outlets 

available to them – and not 

everyone does. Others aren’t 

aware if there are specific types 

of sources that cover their local 

area.  

 

We asked Americans whether 

or not there are newspapers, 

radio stations, online forums, 

TV news stations, or 

newsletters or blogs that cover 

their local area. For all five 

types of sources, more than 

half of Americans say there is 

at least one of these covering 

their area, although more say 

this about newspapers (71%) 

than other types of sources.  

In each case, some respondents say their area doesn’t have a certain type of news outlet. For 

instance, 20% of respondents say their area doesn’t have a TV station, 14% say there is no radio 

station and 11% say their area doesn’t have a local newspaper.  

In addition, substantial shares say they are not sure whether their area has each type of source, 

including 30% who aren’t sure if there is an online news forum in their area and 36% who aren’t 

sure if there is a local newsletter, blog or website.  

 

  

Most Americans say there is a newspaper, radio 

station or TV station that covers their local area, 

though some are not sure  

% of U.S. adults who say that there is/is not a __ covering their local area 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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Some of this availability is 

connected to where 

respondents live – especially 

for local television stations. 

Americans who live in rural 

areas are much less likely to say 

there is a TV station covering 

their local area – 49% say there 

is, vs. 64% of those living in 

suburban areas and 70% of 

those in urban areas.  

About a third of rural 

Americans (34%) say they do 

not have a TV station that 

covers their area, and 16% say 

they are not sure. By contrast, 

17% of those in the suburbs and 

10% of those in urban areas say 

there is no local TV station. 

Americans in the suburbs, on 

the other hand, stand out for 

being more likely to say there 

are online forums or discussion 

groups (such as on Facebook or 

Nextdoor) in their local area. 

About seven-in-ten suburban 

Americans (69%) say there is at 

least one of these types of groups, compared with 55% of urban and 59% of rural Americans who 

say the same. 

 

 

 

Rural Americans are less likely to say there is a TV 

station covering their area 

% of U.S. adults who say that there is/is not a __ covering their local area 

 
Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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4. Views of local news 

Despite declining public attention to local news, many Americans express positive feelings about 

their local news media. 

For instance, most U.S. adults (85%) believe local 

news outlets are at least somewhat important to 

the well-being of their local community, 

including 44% who say they are extremely or very 

important.  

Those who feel more attached to their local 

communities are especially likely to hold this 

view: Around two-thirds of Americans who feel 

very attached to their communities (66%) see 

local news outlets as extremely or very 

important, compared with around a third (31%) 

of those who feel not very or not at all attached.  

Older adults also are more likely to perceive local journalism as important to their community. 

Around half of U.S. adults ages 50 and older (51%) say local news outlets are extremely or very 

important, compared with 38% of adults under 50 – including 34% of those ages 18 to 29.  

 

Most Americans see local journalism as 

at least somewhat important to their 

community 

% of U.S. adults who say they think local news outlets 

are __ to the well-being of their local community 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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Most U.S. adults also think their local news media are doing their jobs well in several areas – 

largely unchanged from 2018. 

About seven-in-ten Americans 

say their local journalists are 

doing a good job of reporting 

news accurately (71%) and 

covering the most important 

stories and issues (68%). 

People are modestly less likely 

to believe their local news 

media are performing well at 

being transparent about their 

reporting (63%) and keeping 

an eye on local political leaders 

(61%). The share who say local 

media are doing well as 

political watchdogs is down 

slightly from 66% in 2018.  

About a third of U.S. adults say their local news media are not doing well at keeping an eye on local 

political leaders (35%) or being transparent about their reporting (34%). 

  

Most U.S. adults think local news media report news 

accurately, cover the most important stories 

% of U.S. adults who say their local news media do each … 

 

Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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Democrats (including 

independents who lean toward 

the Democratic Party) are 

somewhat more likely than 

Republicans and GOP leaners 

to say their local journalists 

report news accurately, are 

transparent about their 

reporting, keep an eye on local 

political leaders and cover the 

most important stories and 

issues, although majorities in 

both parties hold these views.  

There have been no major 

changes since 2018 when it 

comes to differences between 

the two major political parties 

in views toward local media. 

Past research has found a much 

larger partisan divide in views 

toward national news organizations, with Republicans expressing much more negative opinions. 

  

Democrats modestly more likely than Republicans to 

give local media positive assessment 

% of U.S. adults who say their local news media do each well 

 

Note: All differences shown are statistically significant. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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There are a few other 

demographic differences in 

views of the job local media 

are doing: 

▪ Black Americans are 

slightly more likely than all 

other racial and ethnic 

groups to say their local 

news media are doing well 

at keeping an eye on local 

political leaders (67%) and 

covering the most 

important stories and 

issues (75%). 

▪ U.S. adults ages 18 to 

29 are modestly less likely 

than other age groups to 

say local news outlets are 

transparent about their 

reporting (56%) or cover 

the most important stories 

and issues (62%). 

▪ Lower-income 

Americans are less likely 

than upper-income 

Americans to say their local journalists are good at reporting news accurately (68% vs. 77%). 

▪ Those who say they are very attached to their local community are more likely to give 

their local media high marks on all these measures – for instance, 74% of this group say their 

local media do well at being transparent about their reporting, versus 54% of those who say 

they are not very or not at all attached to their community.  

 

Demographic differences in perceptions of the job 

local news media are doing 

% of U.S. adults who say their local news media do each well   

  
Report news 
accurately 

Cover the  
most important 

stories and 
issues 

Are 
transparent 
about their 
reporting 

Keep an eye on 
local political 

leaders 

  % % % % 

All U.S. adults  71 68 63 61 

      

Ages 18-29  68 62 56 59 

30-49  72 68 63 59 

50-64  72 71 65 63 

65+  72 73 65 63 

      

White  72 69 65 61 

Black  75 75 68 67 

Hispanic  69 64 58 59 

Asian*  70 69 60 58 

      

Lower income  68 66 61 60 

Middle income  73 70 63 62 

Upper income  77 72 68 64 

*Estimates for Asian adults are representative of English speakers only. 

Note: White, Black and Asian adults include those who report being only one race and are 

not Hispanic; Hispanic adults are of any race. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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Views of neutrality vs. 

advocacy in local news 

One traditional journalistic 

value that has been the subject 

of recent debate is neutrality.  

Most Americans (69%) say 

local journalists should remain 

neutral on issues in their 

communities. But 29% say 

local journalists should 

advocate for change in their 

communities, with some 

demographic groups especially 

likely to hold this view: 

▪ Younger people: Around 

four-in-ten U.S. adults ages 

18 to 29 (39%) say local 

journalists should advocate 

for change in the 

community, compared with 

two-in-ten of those ages 65 

and older. 

▪ Black, Hispanic and 

Asian Americans: Black 

(44%), Hispanic (40%) and 

Asian Americans (35%) are 

more likely to support 

journalists advocating for change in their communities than White Americans (22%). 

▪ Democrats: Democrats and Democratic-leaning independents are nearly twice as likely as 

Republicans and Republican leaners to say local journalists should advocate for change (37% 

vs. 20%). 

▪ Lower-income Americans: About a third of lower-income Americans (36%) say local 

journalists should advocate for change, compared with 26% of middle-income and 22% of 

upper-income Americans. 

Younger people, Democrats more likely to say local 

journalists should advocate for change in community 

% of U.S. adults who say local journalists should … 

 

* Estimates for Asian adults are representative of English speakers only. 

Note: White, Black and Asian adults include those who report being only one race and are 

not Hispanic; Hispanic adults are of any race. Respondents who did not answer are not 

shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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▪ City dwellers: Urban residents (38%) are more likely than people in suburban (28%) or rural 

(23%) areas to say local journalists should advocate for change in their communities.  
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Americans are far more likely to say local 

journalists in their area are mostly in touch 

(69%) rather than out of touch (28%) with their 

local community. The share of U.S. adults who 

say local journalists are in touch with their 

community has increased slightly since 2018, 

from 63%. 

Democrats (74%) remain modestly more likely 

than Republicans (66%) to say local journalists 

are in touch with their community, with small 

increases within both parties since 2018. 

There are only slight age differences on this 

question. About two-thirds of Americans ages 

18 to 29 (65%) say local journalists are mostly 

in touch with their community, as do 69% of 

those ages 30 to 49 and 50 to 64, and 72% of 

those 65 and older. 

  

Majorities of both parties say local 

journalists are in touch with their 

community 

% of U.S. adults who say local journalists in their area 

are mostly in touch with their community 

 

 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 

PEW-KNIGHT INITIATIVE 
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Even though most Americans say local journalists in their area 

are in touch with their community, about three-quarters (78%) 

say they have never spoken with or been interviewed by a local 

journalist. This is consistent with past years: In 2018, an 

identical share said they had never spoken with a local journalist, 

and 74% said the same in 2016. 

Americans with a postgraduate degree (29%) are more likely to 

have spoken with a local journalist than those at all other 

education levels. Around one-in-five U.S. adults with a 

bachelor’s degree (22%), some college (21%) or high school or 

less (19%) say the same.  

Also, a slightly larger share of men (24%) than women (19%) say 

they have talked to a local journalist. 

Those who feel very attached to their communities (36%) are 

more likely to have spoken to or been interviewed by a local 

journalist than those who feel somewhat attached (21%) or not 

very or not at all attached (16%). 

 

  

Most Americans have 

never spoken with a local 

journalist 

% of U.S. adults who … 

 
Source: Pew Research Center survey of U.S. 

adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With 

Local News” 
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5. Americans’ views on the financial health of local news 

A majority of Americans say they think their 

local news outlets are doing very or somewhat 

well financially. However, this share has 

decreased somewhat in recent years.  

Today, 63% of U.S. adults say they think their 

local news outlets are doing very or somewhat 

well financially; 71% said the same in 2018, the 

last time we asked this question.  

This change may be linked with real downward 

trends in the local news industry. Audiences for 

traditional local news media, including local TV 

stations and newspapers, have decreased in 

recent years. And newspaper revenue has been 

on a steep decline, although economic 

conditions for local TV, radio and digital news have been more mixed. 

 

  

Share of Americans who think their 

local news outlets are doing well 

financially has decreased since 2018 

% of U.S. adults who say they think their local news 

outlets are doing __ financially 

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/2023/report/
https://localnewsinitiative.northwestern.edu/projects/state-of-local-news/2023/report/
https://www.pewresearch.org/short-reads/2023/11/28/audiences-are-declining-for-traditional-news-media-in-the-us-with-some-exceptions/
https://www.pewresearch.org/short-reads/2023/11/28/audiences-are-declining-for-traditional-news-media-in-the-us-with-some-exceptions/
https://www.pewresearch.org/journalism/fact-sheet/newspapers/#economics
https://www.pewresearch.org/journalism/fact-sheet/newspapers/#economics
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One of the biggest changes on this question has 

been among Americans with higher levels of 

education. About half of college graduates 

(52%) now say their local news organizations 

are doing very or somewhat well, down 13 

percentage points from 65% in 2018. Those 

with a high school education or less, on the 

other hand, are about as likely as they were in 

2018 to say their local news organizations are 

doing well financially (72% in 2024, 73% in 

2018).  

 

 

  

Americans with more education have 

become less likely to say their local 

news outlets are doing well financially  

% of U.S. adults at each level of formal education who 

say they think their local news outlets are doing 

somewhat or very well financially 

 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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Americans who prefer to get their 

local news from television are more 

likely than others to think their local 

outlets in general are doing well. But 

those who prefer news websites, 

radio and print for local news are 

less likely to say this. 

Although respondents were asked 

about the financial status of their 

local news outlets in general (and 

not just the platform they prefer), 

this nevertheless may reflect real 

economic conditions across different 

segments of the local news industry. 

Revenue has declined across some 

platforms, including daily 

newspapers, but local TV news stations have remained relatively stable in this regard.  

 

Those who prefer to get their local news on TV are 

most likely to say their local outlets are doing well 

Among those who prefer each platform for getting local news, % who say 

their local news outlets are doing __ financially 

 

Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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https://www.pewresearch.org/short-reads/2023/11/28/audiences-are-declining-for-traditional-news-media-in-the-us-with-some-exceptions/
https://www.pewresearch.org/short-reads/2023/11/28/audiences-are-declining-for-traditional-news-media-in-the-us-with-some-exceptions/
https://www.pewresearch.org/journalism/fact-sheet/newspapers/#economics
https://www.pewresearch.org/journalism/fact-sheet/newspapers/#economics
https://www.pewresearch.org/journalism/fact-sheet/local-tv-news/#economics
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The survey also asked respondents whether 

they had paid or given money to any local news 

source in the past year – whether by 

subscribing, donating or becoming a member. 

An overwhelming majority of Americans (85%) 

say no, while 15% say yes. These shares have 

not changed much since 2018, when 84% said 

no and 14% said yes. 

Those who say they have not paid for local news 

in the past year were asked about the main 

reason they don’t pay. About half (49%) say 

there are plenty of free alternatives. Three-in-

ten cite a lack of interest in 

local news, while 10% say the 

news is not good enough to 

pay for and 8% say it’s too 

expensive. 

 

 

  

15% say they have paid or given money 

to a local news source in the past year 

% of U.S. adults who have __ in the past year 

 Note: Respondents were asked if they had “directly paid or given 

money to any local news sources by subscribing, donating or 

becoming a member.” Those who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 

22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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Many say they don’t pay for local news because there 

are free sources available; others cite lack of interest  

Among those who have not paid or given money to any local news source in 

the past year, % who say the main reason they didn’t pay is …  

 

Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News”  
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Americans’ reasons for not 

paying for local news vary 

based on age. Among U.S. 

adults ages 30 and older who 

have not paid for local news in 

the past year, the most 

common reason they cite is 

that they can find plenty of 

free local news. 

But the most common reason 

given by Americans ages 18 to 

29 is a lack of interest: 46% in 

this group say the main reason 

they don’t pay for local news is 

that they are not interested 

enough in it, while 37% say 

there are enough free 

alternatives. 

Overall, 47% of adults under 30 say they follow local news very or somewhat closely, compared 

with 83% of those 65 and older. 

Young adults more often say they don’t pay for local 

news because they are not interested 

Among those who have not paid or given money to any local news source in 

the past year, % who say the main reason they didn’t pay is …  

 Note: Respondents who did not answer are not shown. 

Source: Pew Research Center survey of U.S. adults conducted Jan. 22-28, 2024. 

“Americans’ Changing Relationship With Local News” 
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Methodology 

Overview 

The American Trends Panel (ATP), created by Pew Research Center, is a nationally representative 

panel of randomly selected U.S. adults. Panelists participate via self-administered web surveys. 

Panelists who do not have internet access at home are provided with a tablet and wireless internet 

connection. Interviews are conducted in both English and Spanish. The panel is being managed by 

Ipsos. 

Data in this report is drawn from ATP Wave 141, conducted from Jan. 22 to 28, 2024, and includes 

an oversample of non-Hispanic Asian adults, non-Hispanic Black men and Hispanic men in order 

to provide more precise estimates of the opinions and experiences of these smaller demographic 

subgroups. These oversampled groups are weighted back to reflect their correct proportions in the 

population. A total of 5,146 panelists responded out of 5,604 who were sampled, for a response 

rate of 92%. The cumulative response rate accounting for nonresponse to the recruitment surveys 

and attrition is 3%. The break-off rate among panelists who logged on to the survey and completed 

at least one item is 1%. The margin of sampling error for the full sample of 5,146 respondents is 

plus or minus 1.7 percentage points.  

This is a Pew Research Center report from the Pew-Knight Initiative, a research program funded 

jointly by The Pew Charitable Trusts and the John S. and James L. Knight Foundation. Find 

related reports online at https://www.pewresearch.org/pew-knight/. 

Panel recruitment 

The ATP was created in 2014, with the first cohort of panelists invited to join the panel at the end 

of a large, national, landline and cellphone random-digit-dial survey that was conducted in both 

English and Spanish. Two additional recruitments were conducted using the same method in 2015 

and 2017, respectively. Across these three surveys, a total of 19,718 adults were invited to join the 

ATP, of whom 9,942 (50%) agreed to participate.  

In August 2018, the ATP switched from telephone to address-based sampling (ABS) recruitment. 

A study cover letter and a pre-incentive are mailed to a stratified, random sample of households 

selected from the U.S. Postal Service’s Delivery Sequence File. This Postal Service file has been 

https://www.pewresearch.org/fact-tank/2016/10/25/oversampling-is-used-to-study-small-groups-not-bias-poll-results/
https://www.pewresearch.org/pew-knight/
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estimated to cover as much as 

98% of the population, 

although some studies suggest 

that the coverage could be in 

the low 90% range.1  

Within each sampled 

household, the adult with the 

next birthday is asked to 

participate. Other details of 

the ABS recruitment protocol 

have changed over time but 

are available upon request.2  

We have recruited a national 

sample of U.S. adults to the 

ATP approximately once per 

year since 2014. In some 

years, the recruitment has 

included additional efforts 

(known as an “oversample”) to 

boost sample size with underrepresented groups. For example, Hispanic adults, Black adults and 

Asian adults were oversampled in 2019, 2022 and 2023, respectively.  

Across the six address-based recruitments, a total of 23,862 adults were invited to join the ATP, of 

whom 20,917 agreed to join the panel and completed an initial profile survey. Of the 30,859 

individuals who have ever joined the ATP, 11,927 remained active panelists and continued to 

receive survey invitations at the time this survey was conducted. 

The American Trends Panel never uses breakout routers or chains that direct respondents to 

additional surveys. 

  

 
1 AAPOR Task Force on Address-based Sampling. 2016. “AAPOR Report: Address-based Sampling.” 
2 Email pewsurveys@pewresearch.org.  

American Trends Panel recruitment surveys 

Recruitment dates Mode Invited Joined 

Active 
panelists 
remaining 

Jan. 23 to March 16, 2014 
Landline/  
cell RDD 

9,809 5,338 1,392 

Aug. 27 to Oct. 4, 2015 
Landline/  
cell RDD 

6,004 2,976 831 

April 25 to June 4, 2017 
Landline/  
cell RDD 

3,905 1,628 404 

Aug. 8 to Oct. 31, 2018 ABS 9,396 8,778 3,849 

Aug. 19 to Nov. 30, 2019 ABS 5,900 4,720 1,388 

June 1 to July 19, 2020;   
Feb. 10 to March 31, 2021 

ABS 3,197 2,812 1,440 

May 29 to July 7, 2021; 
Sept. 16 to Nov. 1, 2021 

ABS 1,329 1,162 731 

May 24 to Sept. 29, 2022 ABS 3,354 2,869 1,457 

April 17 to May 30, 2023 ABS 686 576 435 

 Total 43,580 30,859 11,927 

Note: RDD is random-digit dial; ABS is address-based sampling. Approximately once per  

year, panelists who have not participated in multiple consecutive waves or who did not 

complete an annual profiling survey are removed from the panel. Panelists also become 

inactive if they ask to be removed from the panel. 

PEW RESEARCH CENTER 
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Sample design 

The overall target population for this survey was noninstitutionalized persons ages 18 and older 

living in the U.S., including Alaska and Hawaii. It featured a stratified random sample from the 

ATP in which Hispanic men, non-Hispanic Black men and non-Hispanic Asian adults were 

selected with certainty. The remaining panelists were sampled at rates designed to ensure that the 

share of respondents in each stratum is proportional to its share of the U.S. adult population to the 

greatest extent possible. Respondent weights are adjusted to account for differential probabilities 

of selection as described in the Weighting section below. 

Questionnaire development and testing 

The questionnaire was developed by Pew Research Center in consultation with Ipsos. The web 

program was rigorously tested on both PC and mobile devices by the Ipsos project management 

team and Pew Research Center researchers. The Ipsos project management team also populated 

test data that was analyzed in SPSS to ensure the logic and randomizations were working as 

intended before launching the survey.  

Incentives 

All respondents were offered a post-paid incentive for their participation. Respondents could 

choose to receive the post-paid incentive in the form of a check or a gift code to Amazon.com or 

could choose to decline the incentive. Incentive amounts ranged from $5 to $20 depending on 

whether the respondent belongs to a part of the population that is harder or easier to reach. 

Differential incentive amounts were designed to increase panel survey participation among groups 

that traditionally have low survey response propensities. 

Data collection protocol 

The data collection field period for this survey was Jan. 22 to Jan. 28, 2024. Postcard notifications 

were mailed to a subset of ATP panelists with a known residential address on Jan. 22.3   

Invitations were sent out in two separate launches: soft launch and full launch. Sixty panelists 

were included in the soft launch, which began with an initial invitation sent on Jan. 22. The ATP 

panelists chosen for the initial soft launch were known responders who had completed previous 

ATP surveys within one day of receiving their invitation. All remaining English- and Spanish-

 
3 Postcard notifications are sent to 1) panelists who have been provided with a tablet to take ATP surveys, 2) panelists who were recruited 

within the last two years, and 3) panelists recruited prior to the last two years who opt to continue receiving postcard notifications. 
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speaking sampled panelists were included in the full launch and were sent an invitation on Jan. 

23. 

All panelists with an email address received an email invitation and up to two email reminders if 

they did not respond to the survey. All ATP panelists who consented to SMS messages received an 

SMS invitation and up to two SMS reminders.  

 

Invitation and reminder dates, ATP Wave 141 

 Soft launch Full launch 

Initial invitation January 22, 2024 January 23, 2024 

First reminder January 25, 2024 January 25, 2024 

Final reminder January 27, 2024 January 27, 2024 

PEW RESEARCH CENTER 

 

Data quality checks 

To ensure high-quality data, the Center’s researchers performed data quality checks to identify any 

respondents showing clear patterns of satisficing. This includes checking for whether respondents 

left questions blank at very high rates or always selected the first or last answer presented. As a 

result of this checking, three ATP respondents were removed from the survey dataset prior to 

weighting and analysis.  
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Weighting 

The ATP data is weighted in a 

multistep process that accounts 

for multiple stages of sampling 

and nonresponse that occur at 

different points in the survey 

process. First, each panelist 

begins with a base weight that 

reflects their probability of 

selection for their initial 

recruitment survey. These 

weights are then rescaled and 

adjusted to account for changes 

in the design of ATP 

recruitment surveys from year 

to year. Finally, the weights are 

calibrated to align with the 

population benchmarks in the 

accompanying table to correct 

for nonresponse to recruitment 

surveys and panel attrition. If only a subsample of panelists was invited to participate in the wave, 

this weight is adjusted to account for any differential probabilities of selection. 

Among the panelists who completed the survey, this weight is then calibrated again to align with 

the population benchmarks identified in the accompanying table and trimmed at the 2nd and 98th 

percentiles to reduce the loss in precision stemming from variance in the weights. This trimming is 

performed separately among non-Hispanic Black, non-Hispanic Asian, Hispanic and all other 

respondents. Sampling errors and tests of statistical significance take into account the effect of 

weighting. 

 

  

American Trends Panel weighting dimensions 

Variable Benchmark source 

Age (detailed) 

Age x Gender 

Education x Gender 

Education x Age 

Race/Ethnicity x Education 

Black (alone or in combination) x Hispanic 

Born inside vs. outside the U.S. among 
Hispanics and Asian Americans 

Years lived in the U.S. 

Census region x Metropolitan status 

2022 American Community Survey 
(ACS) 

Volunteerism 2021 CPS Volunteering & Civic Life 
Supplement 

Voter registration 2022 CPS Voting and Registration 
Supplement 

Party affiliation x Race/Ethnicity 

Frequency of internet use 

Religious affiliation 

2023 National Public Opinion 
Reference Survey (NPORS) 

Note: Estimates from the ACS are based on noninstitutionalized adults. Voter registration is 

calculated using procedures from Hur, Achen (2013) and rescaled to include the total U.S. 

adult population. 

PEW RESEARCH CENTER 



45 

PEW RESEARCH CENTER 

www.pewresearch.org 

The following table shows the unweighted sample sizes and the error attributable to sampling that 

would be expected at the 95% level of confidence for different groups in the survey.  

Sample sizes and margins of error, ATP Wave 141 

Group 
Unweighted 
sample size Plus or minus … 

Total sample 5,146 1.7 percentage points 

Rep/Lean Rep 2,221 2.5 percentage points 

Dem/Lean Dem 2,701 2.5 percentage points 

Note: This survey includes oversamples of non-Hispanic Asian adults, non-Hispanic Black 

men, and Hispanic men. Unweighted sample sizes do not account for the sample design or 

weighting and do not describe a group’s contribution to weighted estimates. See the Sample 

design and Weighting sections above for details.   

PEW RESEARCH CENTER 

 

Sample sizes and sampling errors for other subgroups are available upon request. In addition to 

sampling error, one should bear in mind that question wording and practical difficulties in 

conducting surveys can introduce error or bias into the findings of opinion polls. 
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Dispositions and response rates 

 

Final dispositions, ATP Wave 141 

 AAPOR code Total 

Completed interview 1.1 5,146 

Logged on to survey; broke off 2.12 63 

Logged on to survey; did not complete any items 2.1121 14 

Never logged on (implicit refusal) 2.11 374 

Survey completed after close of the field period 2.27 4 

Completed interview but was removed for data 
quality 

 3 

Screened out  0 

Total panelists sampled for the survey  5,604 

Completed interviews I 5,146 

Partial interviews P 0 

Refusals R 451 

Non-contact NC 4 

Other  O 3 

Unknown household UH 0 

Unknown other UO 0 

Not eligible NE 0 

Total  5,604 

AAPOR RR1 = I / (I+P+R+NC+O+UH+UO)  92% 
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Cumulative response rate as of ATP Wave 141 

 Total 

Weighted response rate to recruitment surveys 11% 

% of recruitment survey respondents who agreed to join the 
panel, among those invited 

71% 

% of those agreeing to join who were active panelists at start of 
Wave 141 

46% 

Response rate to Wave 141 survey 92% 

Cumulative response rate 3% 
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